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I} Introduction

Indian economy at the dawn of3i .
( 108 2] st e entury finds iself at the cross- roads. Last few years have seen

its transformation from an ailing agricultural econony to a rapidly growing one with services seetor
emerging as the power house for the ec onomy. The economy has experienced an average annual

©r cent during the last two decades. As is 10 be expected,
fmprovement in economic growth and per capita income has translated, at least partly, into reduction
in the level of poverty in the country and aceelerated improvement in various indicators of human

development. However, there is a br

growth rate of approxima tely 6 to

: ad consensus among crities as regards growth not being
inclusive and balanced. It is claimed tha there exist huge diversity and regional disparity across the
£eonon At state- level. The gap between richiand poor regions that existed even at the time of
ndependence has widened over the yenrs and stentficantly intensified during the period of reforms
Wiler 1s o natural resource. tundarmental 1o Nife, livelihood, food security and  sustainable
developrent. It is also a scarce resource. India has more than 17 percent of the world's population,
but bas only 4% of world's renewahle water re saurces with 2.6% of world's land area. There are
turther iatts on utihzable quantities of water Gwing to uneven distribution over time and space. In
addition, there are challenzes of frequen fHoods and droughls in one or the other part of the counlry.
With a growing populavon and rising needs of o Fast developing nation as well as the given
mdicanons of the impact of climate chanoee, avinlatelity of utlizable water will be under further
ater contlicts among different user groups. Low

strams i fwtore with the possibilin :
pubbic consciousness ahout the avers i <o ity and coonomic value of water results in its wastage and
mefficient use. In addivion. there are muguitons distiibution and lack of 8 unified perspective in
management and use of warer resenrees. The objective of the Natioual Water Policy is o
and (o propese a framework for creation of an overarching

system of laws and mstilunens and for o plan of actan with a unified nationsl perspective,

I1. Water Framework Law

planmng,
lake cognizance of the existing situad

Even while 1t is recogmzed (hat States have the right 1o frame sojtable policies, laws and

reculations on water: there is a felt aced to evolve a broad over- arching national legal lldmt.WOl‘L of
<'L~uuk1| principtes on water 1o lead the way for essential legislation on water governange in every
State of the Union and devolution of recessary authority to the lower tiers of government 1o deal wuh
the local water situation.

Such a framework law must fecognize waler oot only As 4 scarce resource but also as a
sustainer of Hife and ecology. Therefore, water needs 10 be managed as a community resource held, by
the state, under public trust doctrine (o achieve food secunty, liveliiood, and eqt{ltablc an fsustan')a_b;c
development for all. The Indian Eascinenis Act, 1882 may have to be modified accordingly in as
much as it appears (o give proprietary rights 10 a land owner on groundwader under hisher land. -

There is a need for comprekeasive legislation for optimum development of inter-State rivees
and river valleys to facilitate inter-Stue ceordination ensuring scientific planning of land and water

resowsces taking basin/sub-basin as it with unitied perspectives of water in all its forms (mtludmg 2
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. : arface. waler) :
precipitaition.  soil moisture, - eround and surface areus. Such lcgib‘lmi"" needs, Interalia, 1, s
development of both the catchmen: and the command Areis opriate powers o plan, manye i
(o} B : : f t g s dHC
with and enable establishment of basin authorities with approp Tl

and ensuring holistic and l);{[uni,._{.

regulide atlization of water resoires i ihe hasms.

Mabarashira scenaric. Muaharashira State, the First Irrigation Commission hy By,
R HIAHTHS LA, 4 1

Subseqguent © the formation of the 5. G. Barve for undertaking study of varioys ;..
constituted in 1960 under the Chairnanship of Jate S.G. Barve I¢ iy

slicy of irrigation vis-a-vis the wor ...

pertinent o arigation development and suggesting .l.“”,g. [L:?]:U:: )I ;:3;[.“'?::01:!:“"1ing. of ]\L\:t” F |
methedology. The-Commission. reported: tolthe ('I_mw-“ % ce with the recommendatio . .
imigation during the fast 35-36 years is being pursued in (’(m‘?ﬂmn ol Amane others. ine ,“ )
ol‘l'ﬁlcd. The ("m‘ﬂmmisxion had made around 200 recommendations which .‘lmﬂﬂ:&. .{_)l'u:lh. “K'h“".u e
avautability of surface waler in majar basins of the State. its usc,l planning _oi ‘urlg.dlmn Projesis
dc\'cli."[‘nk.‘nl oF rrigation area, finaneial aspects of irrigation, jrngzltblon P d‘ls[l'lhl.!l.l()ll' WSWI o
AMost of the recommend WATER RESOURCES OF The geographical area of the state is 30,7uy,
Cuoltivable area is 22.5 Mha(73% G AL Out of this 40% area is drought prone. About 75¢ arca is Hood
procie. The  highly  variable rainfall in  Maharashtra ranging from 400 (o 600[? mm‘ e
monihs period Numbers of rainy days varying from 40 to 100 days. Annual availability of wae
reseurees consists of 164 km3 of surface water & 20.5 km3 of subswface water, 58% of average
annual availability is found in 4 major river  basins (Krishna, Godavari, and Tapi & Narmada,
These 4 river basing comprises 92%  of the cultivable land & 75% of the people living in the rury
settlements and fast growing towr & industrial area, An Irrigation potential of 48.25 lakh ha. has
been created through an investment of Rs. 71,000 crore An installed capacity of 3605 MW ha
been credated through S8 Hydro Power Projects which generate  approximately 4000 million
units annually.  An- estimated 49% of the arca of these river basins containing 43% of (ke
popuation is already considered <deficit or highly  deficit in regard of water availability, These
deficit areas are expected to increase steadil y a5 population increase and due to economic growth. In
the state’s river basins and sub hasins competition for waler supply & conflict among different use
of water has emerged and is grow ing. State needsto find new ways 10 overcome conflict among
different. users of water, stagnatior: in agriculiural production growth, increase productivity, expand
and mtensify irrigation and increase income opportunitics in rural areq.

111. Achievement In Water / {rrigation Sector By Maharashtrg State

P.rescnl >‘i-::cn-ari0 of W:u"cr Sector in Maharashira: Maharashira js the third largest State in Union of
h : e pends largely op agriculture for their livelihood.
(_A":Oé«"""{’_!”c“‘ area of State IS__jo_' M ha. Out of which cultivable areq is 22 5 Mha. The rainfall vancs
from 400 mm to 6000 mm. Entire s(ae i traversed by five '

. ik Niver basing viz. Krishna, Godavari, Tapt.
Narmada, and West Flowing rivery in Konkan region, A 4

. nnual average available yteld for enlire
Maharashtra state drained by above nver basing s to (he tune of 163820 Mm3 (5785 TMC). The
T T sl A per H AT Ehfra 1 b 202 " CA >4 R EEVE i 3
geographical area of Maharashtra j.as been divideq Mo 35 districts & 358 Talukas for administratiss
[?fl_ll'p[).‘-;t;‘,‘i Ihe :ngru}:ulqnc suffers due (o vagaries of monsoon, Nearly 148 T.”'uk“h are drought prone
Phe Warer and Irripation Commission appointed by GoM hys ey 3
dy 2

3 . i S[' Al Ao e 0y Ul“ lhi..
Stdte and has assessed he ubtimate jryi imated th__L S ETR e RO Lnce

S80I potentiy| through flow irrigation at 8.5 M ha which ¢4

advanceq HTIZAloN (aehmimn, 5
. z (B, ‘ LGN lcchnl Les atercha e '[tf”l ant
improving water distribution systein. Ay brrigation Potnte nf4.8q’>;51;4"; “__[‘.I‘l'bhtd developn o

— _ " 020 M ha hy =

be increased (0 12.6M hq by using

A ——
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an investment of Rs. 71,000 Corer. The Siate has corporatized the Irmz:lllon Se LlUF an l
> [ N I"
rrigation projects is being carried out through five irrigation deve lopnluﬂt C(‘fT'Um“O"“’ set up in 'Sr e
: i T‘
%mlu \p;m from “]Ib 1.00) Mhd Ui IruLatlon Pou_n{ml s crtaft'd on pl‘OJe""-‘ baluw g :“*— 5

pI‘l\d[I?‘HIOII ol small hvdel projects. (i 3*;.;& 2“\ M\\"] Sl
Water Sector Feform Initiatives undertaken by the state in hrmanun Seclor: The: (‘0
Maharashira has undertaken a number of boid and path breaking witer S?L«ml’ T¢ rm Ini
last 10 }-uu*: LG mvolvc pubhc ouruupu:m in waer [n;!”a"ﬁ:mbﬂf S‘(‘L Lor 0

IFUI;C}; Re[onm S
State of Maharashira has formulated its State Water Policy in vear 2003' Main
this policy are-Integrated and multi-sectorial approach in plarmmﬁr—, (H.’.PTU_ 1 '
waler resources. Transfer of water mengzement responwlhjhluas 10 ”H‘\:J ' p(i VETS
Associations (WIUAS) Determination and runmwrdflon of W&Lt:‘l‘ ..i‘_’{'nlﬁ"m@ﬂs,;
Run@:mlm[mn of water charges & charging on bulkwo]m’ﬁ.ﬂ ‘iﬂ]ﬂr'f"::g'gll\_l{u
j wrklhe state has passed the following 2 mayor It'?fI\Llen aharash i eS0L
~\uthouL‘ (MWRRA) Act 2005, enab ling establi bhm;.m of Malmr.isﬁnv{’\&?‘ar '
Authority in September 2005 Ty B
‘Maharashira Mianngement of Irrigation 5y sters & }*Fﬁfﬂ‘ﬁm ﬁVIMTgl: C
of legally  cmpowered WUAS in Irigadan seheme mid,,i“rqu"fgl’tr- :
_responsibilities o WUAs,
' lmllillﬂonal Reforms: |
\[ahamamm Water Resm

[ -as,“.iﬁ-uqﬂ‘ {

_ oflm'\&‘ mel,n‘uem(*nl practices © .
h

IT;or efficient use of waler and aptimiin vse of water

.1dl!plt.cl Jollowing new m‘m:wem\.nl praciices ~-JF1‘|t;hEr='.§.

These a re:
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ftra Waler Sector -Impm"e{ncﬂl Projeey .
r:mhtf‘!on of 286 completed imigation pro;,,,
oo of Tt '::tli()n Status Rﬂport;-_ Wa.ler audit Repey N
alion o 5{- (s capacity building through establishy,.,
1ho_o.~'.t.0._'_.", Research Institute, Centra) ).
I.:ngm{-"'f L,'.cal Organization& Hydrogleety..
Mechan oc 1V and VB is COMPplets

BoaT M B A ¢ Maha
operaiive aci wich cover a7 M 'H e reimhilil
compyssioned wih the help o 9 cilid ._- a =
siabios 307 Mba of t'.'l."]'l}'ll'i:l.ﬂuf Gr0n, * l(.l.lhlll- ;
Reachmarking Repon ammaaiiy The Slale L(”’
."',- Natonal Level msatuies ke \iabarashtra

e eementnsutute. ' :
Qrganation. Water and Land Managemen Lake Tapping sS1age 7
onal capacity of 1000 MW. :
' Dam for fisst time in A s o generate additional capt )" iect is completed in recorq o
Kavia Damy for frst time 1n A 10 1 |1ydmcl(2Clr'C project 15 RIEHE: g
‘ using pre and post cooling arrangement:, |y,
s first of fts kind Roller Compacted Cairge s,
mOANT A 3

iotric : Ii0g TCSponse o Ppp
st Ghatghar pumped storege scheme in Thane district. ® Enbt‘ill;f;.‘i-: hédel p]?' ajects of ';(,-Ii 5
"‘"‘“R‘!‘-i :; smajl ll'\ del project up to 25 MW capacity. So far 76 sm 34 % e )
e i i 4 b ]

st andependent Quatity Coptrol Orzamzatiol.

_ S 0

The task of streagtheniny: <pillw .131; of Koyt
Lxing 63,000 md of thermustly controfled L'OII(.I‘LIL'
first instance in Asin, » Completion of Indic

fe
Ty e

MW capacnty deing developed. ;
V. \'a;iuus Organizations o' Water Resources Department
| Maharashira Engineering Research Institute, Nasik
= Waterand Land Managemant Institute, Aurangabad

Maharashtra Engineering Truining Academy, Nasik
Bydralogy Project, Nasik
Ceatral Design Organization. Nasik
Dam Safety Organization. Nasik
Quaiity Control organization, Pune
Mechanical organization, Nesik
Director of Irrigation Researeh and Development, Pune
. Corporations of Water Resources Department
- Mzharashtra Krishna Valley [ velopment Corporation, Pune.('.w_ww.mkvdc.com), i
- Godavan Marathwada Irrigation Development Corporation, Aurangabad
fwww godavarimahamandal.cor s :
¥idarbha Irigation Development Corporation, Nagpur (wiww.vi dein)
Tzpi Irigation Developmen Corporation, Ja}gaon.-(ww\m}mw
Konkan Lrigation Developmeni Corporation, Thane =R _
.\_hiaha‘mshtra Engineering Research Institute, Naghik ( Meri) (Established ‘In 1959)
Funclions e ;
s To carty out Applicd Research i the fieldiors HygL :
Buildings « Water Supply & Sanitary Engineering » Remote
Materal testing '
Maharashira Engincering T raining Academy,
Functions ; :

| Impart  Induction airmg o direg IECTUL enging Sl
Departmients « Impar training 1o I0-5¢rvice enpinee sineers fro
of Imigation  Projects, Roads # Huildings
Professional Examinations, ;
Centeal Desipns Organisation,
Functions

b,

(¥ 1

e ZJ\

W

£

[ EN B

T sl

dynamics (mode] lesting) Roads &
hale Sﬁnsipg_ * Earthquake Engincerin
N Ot Bt a0

inee Wor a3 -m-"":'{""ig“ﬁ"ﬁ‘:‘ & Pyblic Works
i s Departments iy he field of Developme!
Wi Nsom“ri&ﬁmiéehicﬁt;clc.. s Conduct
Nashik (Clo) (Establisheq 1y 14 57} sl

35 b e \ ¥ ; ‘ |
Pier Reviewed dnternational Researcl, |. Airna) Smshodh Somiks
TN Sonmikshy ¢
hd abeg)



Hydro Eiecmc F'm]em . Deqlgn ul' njor ;.mal slmclures
ices o other goverhment organizations like Brihan
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S i . @ 2 COEICSS | :
L dngrode i one of the pitlars which defines about the progress and growth of -
amy is kbone of the economy. For our gy io,
¢ )’*lu-da?

Lvon
Banking sector
aclivns We enter int

s cnnsiderecl as the bac

o monetacy rransactions in the form of cash payments, Chc{]u .
this trend has paved the way to a modern system of paymey, ie;, or
redit cards. On the recommendation of the Commiuitlhc
mmittee) 1991-19982 , information :nd tcchnolo:;%

=) in

ated advaniave for
age for banksg
S and

rans
demand dr:
Form ol awipil
| System (Narasim
as used. On 0
1 the other han
direct impact on a bank as operational risks but ey o
ks and market risks. Given the increasing reliance of

ransactions, any sccurity refated g,
Slag

af1s. However.
1 of debit cards or ¢
ham Co
ne hand, technology has cre
d, there have been 1isks involved iy

also,

Financk
banking scolor W
financial institutions but ol
‘Technology risks not only have a
exacerbuie other risks fike credit ris
customers on electronic delivery channels to conduct t
have the patential (o undermine public confidence in the use of e-banking channels and [sg

to reputation Gisks 1o the banks. Inadequate technology implementalion can also induc
strategic risk in terms of strategic decision making based on inaccurate dati/information E
Banking sector has witnessed expansion of its services and strives o provide"b (t
customer facili ! i i | s
e [;..I ml!hty through technology but cyber-crime remains an issue. Infurmation which i
P ‘ ' \ X < 3
3 hu‘ e online is highly susceptible to be attacked by cyber criminals.4 Cyber-crimes lls
ge monetary Josses which are incurr bt by 1h kel
; : curred not only by the
2¢ totciary lo : : ¥ customer bul by the banks als
aflects my of a nation. Non-m i “ .
! . one -Ct 1
created and distributed on other computers § 1?; b ene oo wien e
Vi 18 or confidential business information is pos
 embsicos i COMRIIC nformation is posted on
10n of it is phishing and pharming, P

2. "‘\!I]Z” ES ":!'h(?l”l.‘r‘imc?
The use a
> nd dependenc .
merease. It is a driving force ? of Information and Communications Technotogy [ICT)
1 = " . - =
\cohmplclcly dependent of ICT IC’lI]‘ our society and a growing numbes of ProCesses are
vhe . o . can . ] 508
0;'0;_1:‘.[(’-{‘ s exploited for malicioug improve human and organizational performance but
safiztions and society. purposes, it can pose huge lhreats 10 individuals
De&;pit i .
spite the fact
people fing that the ter .
it hard . m cybercr X ;
: o define cybererime il ime has entered into connmon Usage: many
cri e it . : .
crime. The definit; Y. In addition there is no universally accepl®

thar 1 gto
Sety an ICT the NCSC
—_— c : ) i
System ybercrime is defined as’a form of eri
p}‘OCeSSeSn In N e
. : other words.
illici .
ICIL activities that involve

d all] s
escribes g kinds of ¢
< cr

me and othey
(he us®

o e
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rends in Soeiq e —
) * gnces
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yidy ="
r’-- |
} - . . ek 1 i lqrnct |
gnications petworks, in which computers or computer networks are @ 1001, it TeE .
.comi N i
3 elec? ale of criminal activity. .J
Lo . . . e ) ; |
or 12 C\rhcm‘immnls atinck systems, or gel access 1o confidential information and data 1
- e of teehnigques. They use fechnigues |

they miake use ol wide riny

ams which can disturh the normal behavior ol compulter :
]

b .
« Therelorc,

o USER : y make
) My set ol COMPUICT Prog
| “ | . | | i i [ . _'
L, (\-iruws). malicious  software (malware), unsolicited email (spam). monHorng
o i “5 b ; | | | ‘ -
| S L*I"\'\\':u‘c}. atlempting (o make compuler resuurces unavailable 1o 11s intended users. P
| ‘:1‘ i . ! . i 1 . - - - . L
) :.-oi;\‘l S human hacking (social engineering) and online identity thelt (phishing). s |
| ll. | ‘ . » i T $
B o anacks are frequently used and pose a serious threat to public and private i
i T » v . . ‘ put - ‘ “
: iy Jizations. ‘neluding the banking seclor. [t also impacts the daily actvilics of husinesses %
araaniZ
: aind go\'-:rl'nmcnl. 1
H : C_)-berc;-ime Definition N B | | N | “
Phishing: An umbrella term for digital activities with the object of tricking people ints giving
) up their Dcrmnnl data. This personal data can be used for criminal activilies such as credit
* card fraud and identity theft.
Malyware: A contraction of ‘malicious’ and ‘software’, As a generic term, malware currently I
b includes infection of computers with viruses, worms iafcear oy }
i Skimming: The illegitimate copying of data from an electronic payment card such as a :
ard or a credit card. Skimming often involves the theft of pin codes wilh the final j

cashpoint ¢
' abjective of making payments or to
DDos-attacks: (Distributed) Deniat of Service term

! service (e.g. a website) becomes unavailable to the usual consumers O
| . : . . ;
- attacks on websites are often performed by bombarding websites with huge amounts ol

network traffic. so that they become unavailable.

draw money from the victim’s account.
for a type of attack in which a particular
f the service. DDOS

) 3, CYBER CRIME IN BANKING SECTOR 5
) Cyber Crime can be simply stated as crimes that involve the use of computer and 2 |
' network [2] as a medium, source, instrument, target, or place of a crime. With the growing i
\ : & P = = 3
aspect of e-commerce and e-transactions, the cconomic crime has drifted towards the digital '
ty world, Cyber crimes are increasing globally and India too has been witnessing a sharp :
in ; 18 . y '
= Rcrease in cyber crimes related cases in the recent years. In 2016, a study by Juniper |
copo - g . -
} 2U;st;drch estimated that the global costs of cybercrime could be as high as 2.1 trillion by '
Yy el ;1[.1] Howeversuch estimates are only indicative and the actual cost of cybererime !
) e Ing unreported damages is beyond estimation. Cyber Crimes can be broadly classified
: categories © , . \ ar
{ : Pircy !cdgone.s such as cyber terrorism, Cyber-bullying, Computet Vandatism, Soltware
| H WY . = . 3 i : . .
! Howe.: entity Theft, Online Thefts and Frauds, Email Spam and Phishing and wany more.
. o S - . , 8 g = :
) “h from the aspect of financial cyber crimes committed electronically, the {ollowing
cat Y J
[Fas egUI‘lEs are nr ' - E
ot predominant: }
L 1 Hatking: Itis . _ f
Ny COrtup), o ; a technique to gain illegal access (0 & computer or network in order to steal, :
[ ) 3 I 1 i . . u z . . a8 .
|* mformmio ]legﬂlmate!y view data. Phishing: It 1s a technique 10 obtain conlidential
im ns r i i v . i
,!' : uch as usernames, passwords, and debit/credit card details, by impersonating as
i i
i R‘“-f-‘ent e — ';'
I eny -s_lﬂ_Sﬂ_c_iaI_ = e e T F T AT
g Sciences and Commerce Page 301
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TSRIRLILE enlity in an electeonic communication and replay the same Jetails for ma
U :

eSO,
Vishing:

oain qUoess 1o priv

lus the criminal practice of using social engineering over the telephone sysie
ate personal and financial information from the public for the purpos
(nangial resard.
Lomail Speofing: IUis a wehnique of hiding an e-mail s actual origin by forged the ¢

header io appear 1o originate from one legitimate source instead of the actual origina

source.
Spamming: Unwanted and unsolicited e-mails usually sent in bulk in an attempt 10 foree

messace on people who would not otherwise choose to receive it are referred 1o as Spam

mails.

Dental of Service: This attack is characterized by wn explicii utiempt by attackers to prevas

loeitimate users of @ service from using that service by "flooding”™ o network to disalk
Ie:_;ilinmlu network traffic. disrupt connections between two machines to prohibit access &
:-.c:'\"li.‘l: or provent a particular individual from accessing a service.

Advanced Persistent Threats It is characterised as a set of complex, hidden and Ongox
computer hacking processes, often targeting a specitic entityto break into a network
avoiding detection togathersensitive information over a significant period of t(ime. The.
attacker usually uses some type of social engineering, to gain access to the targeted netwos

through leeitimate means.
Advanced Persistent Threat; It is characterised as a set of complex, hidden and ongoing
compuler hacking processes. often targeting a specific entity to break into a network by
avoiding delection (o gather sensitive information over a significant period of time. The
‘autacker usually uses some type of social engineering, 10 gain access to the targeted network
through fegitimate means. Successful advanced persistent threat campaigns can result in
costly data breaches,
ATM Skinuuing and Point of Sale Crimes: [t is a techniqueof compromising the ATM
machine or POS systems by installing a skimming device atop the machine keypad to appear
as a genuine keypad or a device made to be affixed 1o the card reader 10 Jook like a part of the
machine, Additionally. malware that steals credit card data directly can also be installed on
these devices. Successtul implementation of skimmers cause in ATM machine to collect card
numbers and personal identification number (PIN) codes that are later replicated to carry out
rauduiem transactions.
- Impact of Cybercrime on Bank s Finances
The banking indusiry across the globe is facing a challenging situation which is
thought provoking due 1o the geopolitical and global macro-economic conditions. The
b_“”ki"'é‘ sector is forced 1o evaluate its current practices in order to analyze and manage their
rjsks effectively. Technology driven approaches have been adopted for the management of
' I_"\k'vD““ to the growth of (T, penetration of mobile networks in everyday life, the financial
5t‘l'\.‘lces have extended 10 masses. Technology has made sure that banking services reach
::;S?'T:ka:,;'l l':.l.iide l.hcsc services affordable and accexsiblé, Ijlnwcver, this has also increased
Ehnic, mnuommg targets of cybf:r atta.cks. Cj.ybel‘crnrrjulqamls hgve developed ad\t’anced
Blsinessc. -,nlm.{ fmly c.uusc theft of tfnance§ and hngnces 1Inforfna¢_t'1on b‘ut also to espionage
und access important business information which indirect impacts the bank s 3
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Globally pst F1 Rillion s Jost nearly every year due 1o eybererimes. and the cost
.y . i O . ) . . N - gt iy . e 1 -
il pererimes is double is amount e, IS 274 billion (Symanted Cybel

] o e m e .
}u}_.‘.. i | combat Cy . o ‘
'1, i 2 Loort, 20120 On an average, anking Gaeititios ke 10 iy 1o Tully recoves froum @
PR Crime s s rapther adds tethe cost ol operation. Compaingt the Lpneid brees Taeed by
Al - B which 1 ! . |
= e panking Sector. 1L is nearly LA ol the loss in cash in compareon o plobal loss,
AR i BN o ‘ s : _ B
. ki piltion 3% lost i vecoveting from the crime and US17 3.6 hillion s spent ta combint
. II.... ‘ ot -I ‘] . 3 H . T3 I3 o . .
S 5D o happoning i fntoee, The average time laken 1o resolve the erime i
"Ju | R L i | H I ]
Bl 1 hanking sevtav iy also higler in comparison to global secnario .o, {5 days

2008). I order o Light these eybererimes, the Danking sector nueeds 10

al authorities and watchdog organisations o0 that a model can he
The niin issue of

l.\lmhukmu;n';fn 13, 1
i ;'.Iull;\.lmr;uc \\'l‘[h alob hortes | | -
| eloped which <00 help in contvolling and dealing with such threats.
-"'m L"l'l"i“h“"“‘ ¢ (hat there s absence of effective compilation service in the hankinge ~ector
“]:h can identity the tends in cyber-crime and compile a model according to il Tlowever.
i i the fast few months, banks all across the globe have perceived cybercrime
| rive risks (Stafford, 2013). High profile banks in the UK like Barclays and Santander
| ire tarzeted by hackers who stole personal information of neacly 2.9 miltion credit card

hacking the software maker system of these banks, which e

. ar, e scenario is not restricted to UK, in US as well such altacks have
surfaced in the past years and in order to curb the affect, they launched the program Quantum
_:]'ja“‘n 3 which tesl the efficacy of system installed in banks in response 1o cyber-attacks
: ' Sufford, 2013). However, the sad truth is that most the systems are one-siep behind the tools
cyber criminals which has resulted in demand of development of system which is

It"
ing and destroying the incoming assaults. A solid defense system to resolve

as among their

- cuslomess by
AR ]
huae losses. Howey

adopted by
flexible is meet
attack is the need of the hour before, during and after the attack.

From the above findings, it can be concluded that cybercrime is prevalent in the
nancial institutions, with hacking, identity theft and malicious software as the most
'{gvalenl cyber threats, Whilst the literature survey pointed out the severity of cybercrime n
"ﬂ]?\'j_clc:ped nations, the findings point out that the scourge is also vampant in developing
ions like Zimbabwe. Control measures such as training, updating of anti-viruses and
IE'\'L'al[s top the Hst of current strategies to curb cyber crime. Despite the presence of these
S0ntrol measures to protect banks from being victims, keeping their security syxtenis up to
4leis difficult, as it is being outpaced by the changes in technotogy itself. Based on the
-lngs of this study, it can be concluded that cybererime will remain the major threat o
._!‘e‘.lal institutions and the challenge will be compounded by the swilt pace by which
;;::;gi};is udvanlwing. Admiuchy: the J'inm‘mial sc‘rvicc:.a sector is the back bone of the
: any nation, hence the glaring need for dealing with the threat.
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Challenges of E-Commerce in
Indian Economy

Mr. Mangesh Shirsath
Assistant Professor, Department of Commerce,
Adv. B. D. Hambarde Mahavidyalay Ashti
Tal. Ashti Dist. Beed

Sickleicioiioloicick

21st century as internet has become
most important and frequently and most
necessity device, it will surely race to achieve
more growth and sales via internet. Today e-
commerce has become an important part of
daily life. Accessibility to e-commerce platforms
IS not a privilege but rather a necessity for most
people, particularly in the urban areas. As in
recent world it is highly impossible to grow
without being available online. Thus to grow
more and earn higher profit it is highly
recommended to have proper structure
availability and easy accessibility of online sites
, because it not only determines profit and no.
of users but also determines the ranking and
position of enterprise of the firm in overall
business world .

The Indian economy has heen
consistently showing good signs of growth, with
the average GDP growth rate at 7.5% in 2015-
163. The retail sector is showing a promising
trend of 11% CAGR, growing from an estimated
size of USD 600 Billion now to USD 1 Trillion in
20204. Although, currently the total e-Commerce
spend in India accounts for less than 2% of the
total retail spending, e-Commerce has become
a key driver to create new markets in erstwhile
unreachable geographies. The Indian consumers
are rapidly advancing towards adopting
technology. While the overall tale-density is
81.8%, the mabile tale-density is also high at

79.8% as of November, 20155. Additionally,
during the same time, India beat the United
States of America to become the 2nd largest
market after Chinaé, for smart phones with 220
Million users — This was attributable to the
availability of highly affordable smart phones
and with easy-to-use features which helped first-
time Smartphone users leapfrog from the
desktop/laptop phase. Internet penetration is
also significantly rising with the number of
internet users at 354 Million as of September,
20157. In addition, there is a shift in mobile
usage from voice to data. Mobile internet spend
has risen from 54% to 64% from 2014 to 2015.
This is due to an availability of high-speed 3G
& 4G internet connectivity at affordable prices
which has led to anincrease in transactions done
via mobile2. India’s rank for ease of doing
business went up by 12 in just one year due to
an improved regulatory framework thus creating
a conducive business-friendly environment8.
These factors have positively impacted Private
Equity and Venture Capital investments into the
country touching USD 20 Billion in 20159.
Majority of these investments have been in e-
Commerce industry.

The e-Commerce industry is expected to
form the [argest part of the Indian Internet
market with a value of approximately USD 100
Billion by 20208. in addition to transforming and
revolutionizing the retail sectorin India, it is also
facilitating MSMEs to jump the evolution loop
by providing means of financing, technology and
training. Advent of technology enabled
inhovations such as Digital Payments, Hyper-
local Logistics, Analytics driven Customer
Engagement and Digital Advertisements have
enabled the e-Commerce industry to grow at a
much faster rate. Within the e-Commerce
industry, the Gross Merchandise Value (GMV)
is an important metric for valuations especially
during the early stages of growth. The majority
of B2C e-Commerce companies, globally,
despite being operational for 5-20 years, report
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low profitability. The situation in India is no opening physical offline stores. Such

different i.e. a growing GMV but at an overall
loss as the e-Commerce companies establish
themselves. The GMV for B2C segment in India
was approximately USD 16 Billion in 201510.
This trend however does not hold true for the
B2B e-Commerce companies which are
profitable with greater GMV values. The Indian
B2B e-Commerce market potential was valued
at USD 300 Billion in 2014, and is expected to
reach USD 700 Billion by 202011. The higher
profitability in the B2B segiment is attributed to
reasons such as lack of heavy discounts, greater
emphasis on quality rather than on price, and
higher volumes of purchases.

Mobile The growth of the B2B e-
Commerce segment is relatively slower
compared to the B2C e-Commerce segment in
tndia. This is because the entry barriers in the
B2B e-Commerce are more than those in the B2C
e-Commerce industry. A B2B e-Commerce
company has to have a strong business maodel,
long term logistical arrangements with rail, road
and ports and also adhereto stringent regulatory
and taxation governance. With an aim to tap
the huge potential in the B2B e-Commerce
market in India, apart from the existing B2B
companies, leading B2C companies have also
started to build their own platforms for small
business owners and traders. This is expected
to he supported by rising expectations among
growing number of companies to conduct buying
and selling online and a shift to conduct
procurement transactions through internet
rather than the erstwhile Electronic Data
tnterchange {EDI). Understanding this untapped
potential of the B2B e-Commerce industry, the
Government has allowed 100% FDI in B2B e-
Commerce which has enabled global successful
B2B e-Commerce companies such as Walmart
and Alibaba to evince interest in the India B2B
e-Commerce industry.

Online retailers going ‘offline’ and vice-
versa several e-Commerce companies are

‘Experience Centers’ offer online buyers the
touch-and-feel experience, thus offering an
integrated shopping experience especially for
products with high-price points. Companies such
as First Cry, Pepper fry, Flip kart etc. have opened
physical stores to complement the online sales
and experience. Similar option of click-and-
collect is extended by Amazon in India by
providing physical locations for customers to
pick up the products at a time convenient to
them. On the other hand, various offline retailers
have started their online ventures or partnered
with leading e-Commerce companies to attract
customers at all touch points. For example,
Future Group inked an exclusive deal with
Amazon while Tata Group owned Croma,
partnered with Snapdeal to sell private brands
online. E-Commerce aggregators digitizing
traditional offline businesses besides the
conventional services for utilities, fashion &
lifestyle, electronics, etc. there is a new trend
of emerging e-Commerce aggregators that are
aiming to digitize several offline services and
creating a convenient ecosystem for consumers.
in areas such as truck boaking, healthcare, real-
estate to name a few which have been
traditionally offline, there has been a rise of
online aggregators. Enumerated are some of
these aggregators:
Challenges faced by e-Commerce companies

Challenges in characterization of e-
Commerce models by State VAT authorities

¢ Broadly, there are two types of
business models adopted by an e-Commerce
company:

a) Stock and sale model b) Platform for
market piace

* Under the market place model, an e-
Commerce company generally acts as a
facilitator for providing platform for buyer and
seller to interact and execute the sale
transaction. The e-Commerce company only
gets a fees/commission for providing the said
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facilitation services to the sellers on which
service tax is paid. VAT on sale of goods is paid
by the actual seller registered on such e-
Commerce companies.

* Many e-Commerce companies also
provide fulfillment services to these seflers,
under which goods belonging to the sellers are
stored in the warehouses owned by the e-
Commerce companies and are delivered from
these warehouses to the buyers. Under this
model, the e-Commerce companies do not hald
any ownership of the goods belonging to the
seller stored at their warehouse. However,
several state VAT authorities, being unable to
appreciate the essence of the arrangement and,
hence, direct e-Commerce companies to obtain
registration and comply with VAT regulations
treating such e-Commerce companies as
consignment agent or C&F agent within the
state with respect to goods stored/ sold in the
warehouse of e-Commerce companies.

* In case of inter-state sales, CST is
levied in the state from which goods commence/
originate their movement. Given the pan-India
presence of e-Commerce companies, sometimes
the goods are delivered in a state different from
the originating state. The states where the e-
Commerce consignments are delivered often
have been off-late seeking tax on that sale,
alleging that the appropriation has happened
in the destination state.

* VAT authorities are scrutinizing the
logistic model followed for final distribution of
goods and are making a case that the activity
should be treated as stock transfer and not CST
sales.

* Such uncertainty with respect to actual
treatment of sales as inter-state or intra-state
s a significant business risk.

e Currently, there is a clear demarcation
between taxation of goods and services. VAT is
applicable on sale of goods,while service tax
applies to provision of services. However, in the
context of e-Commerce, which deals in sale of

digitized products also, there is a greater
challenge in defining these digital articles into
‘goods’ or ‘services’.

* This situation worsens in the case of
digital downloads like music, e-books etc.
wherein it becomes challenging to determine
whether the transaction is for sale of goods or
a provision of service. This sometimes leads to
double taxation in order to avoid disputes from
either of the authorities.

* The aforesaid ambiguity has created
a significant challenge in classifying the material
sold as ‘goods’ or "services’, especially for
electronic downloads like e-books, wallpaper,
ringtones, music, movie clips etc.

* If the material sold is classified as
goods, then same shall be subject to VAT, and if
these are classified as services, then service tax
is applicable,

* Such ambiguity related to goods versus
services has not reached finality, and this raises
potential risks from the tax authorities, which
is also a significant business risk.

* Under the marketplace model, the e-
Commerce companies are also engaged in
fulfillment services, and goods belonging to
multiple vendors are stocked in order to deliver
the same to customers in minimum possible
time. It is to be noted that these fulfillment
services are provided by the e-Commerce
companies mainly to save the time and logistics
cost and is developed based on the customer
preferences and market demand.

* The goods belonging to multiple
vendors are stored based on the category of
goods rather than vendor. However, with the help
of advanced storage technology, the e-
Commerce companies are able to recognize and
differentiate the goods belonging to different
vendor.

* Presently, storage of goods based on
their category, and not vendor-wise, is not
appreciated by most state VAT laws. Often the
state VAT authorities insist on physical
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demarcation of warehouse space, creating a
significant logistics challenge for the e-
Commerce companies. Compliance and
Reporting

¢ Due to its wide reach across the
country, the Indian e-Commerce industry is faced
with challenging and burdensome compliance
requirements.

* In addition to the requirements like
obtaining various registrations and filing
periodical VAT and other statistical returns, there
are several considerations that are peculiar to
this industry.

* As stated, the e-Commerce companies
operate on a pan-India basis, involving inter-
state movement of goods. Such inter-state
movement of goods from one state to another
has been challenging for the e-Commerce
companies that are required to produce statutory
declarations forms, way-bills, road-permits,
transit forms etc. and quite often check-post
interceptions at state borders.

* Besides, the recent requirement of
separate local VAT/CST registration, filing of
separate returns and declarations required by
certain states under the VAT/ CST legislations
for entry or sale of goods into the state have
been hindering the free flow of goods as well
as adding challenges in terms of managing
compliances. Also, in many states, e-Commerce
compantes are made liable to furnish the details
of sales made through their portal and also
required to furnish periodic returns.

» Further, if the sales tax authorities
contest that the e-Commerce company, which
provides platform, is required to obtain VAT
registration and pay VAT, it will not only
handicap the functioning of the e-Commerce
companies (usually operating in multiple states),
but also paralyses the innovative and ever
expanding medium by which the sellers are able
to access and cater the needs of the unsaved
buyers spread across the country.

» Emergence of e-Commerce companies

in India has resulted in centralization of logistics
and increase in end-user transaction on an inter-
state basis. One of the key commitments of the
e-Commerce company is to deliver the customer
orders within committed timelines.

e This has resulted into loss of revenue
for the destination states. Thus, the states have
started to impose entry tax ongoods bought
online via e-Commerce companies. Further,
entry tax laws, coupled with entry tax regulations
such ascheck post etc., are resulting in delayed
delivery of goods.

* The e-Commerce companies generally
operate in a marketplace model wherein they
earn income in the form of marketing fee,
facilitation charges, etc. It is possible that
income from marketing fee and facilitation
charges are hilled from separate premises. Such
incomes, presently, are taxable under service
tax. Under the GST regime, services are to be
taxed by both centre and state authorities. The
e-Commerce industry is apprehensive that
multiple authorities taxing the same transaction
couid increase the complexities. Hence, the e-
Commerce industry is expecting clarity/clear
guidelines on this front.

s The e-Commerce platforms are
increasingly being used for the distribution of
banned and counterfeit goods, as observed hy
media reports in the last few years. This can
typically happen when certain suppliers/
distributors introduce counterfeit products in the
supply chain alongside genuine products,
making it difficult for the e-Commerce
companies to detect counterfeits. Further, since
the onus of ensuring product quality, authenticity
and packaging compliance rests on the seller
(having procured the goods), the e-Commerce
companies, which act primarily as aggregators,
are often unable to proactively detect
counterfeits or inferior/faulty products that may
be sold to customers via their networks.

* While some of the leading e-
Commerce marketplaces may have already
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instituted Know Your Sellers (KYS) procedures
to help identify unscrupulous sellers, it has been
observed that the data sought from sellers as
part of these procedures can be quite
rudimentary. For instance, while PAN numbers
may be sought from sellers, there is no process
to ensure that duplicate PAN numbers do not
exist inthe seller database. Also, little information
is collected (or due diligence carried out}
pertaining to the credentials of the seller, such
as market reputation, physical verification of the
seller’s premises, track record in ensuring
product quality, litigation history, adverse media
history, relationship check to indicate conflict
of interest, political interests etc.
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EDUCATION AND ECONOMIC

GROWTH

Prof. Vrushali A. Ghodke
Asst. Prof. (Commerce),
Arts, Science and Commerce College, Rahuri
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Abstract

There is relation between education and
economic Growth. Overthe past 30 years, there
have been conducted studies by economists
about the connection between education and
econormic growth. There are actually many
publications which provide strong evidence that
suggests a correlation between the two. This
paper attempts to establish relationship
between education and economic growth. The
relationships are examined with the help of
various factors like productivity, poverty, trade,
employment, standard of living, income, family,
etc.

The importance of education is today’s
need as it is not only the development of
intellectual skills and knowledge but also the
effective growth and development of Indian
economy. The education system needs to make
students as learners, innovators, scholars,
researchers and trainers. Education has been
found a major source of productivity growth in
post-war era. and because education increases
productive human capital, it contributes to
overallincrease in economic growth. The growth
of the economy and development of a country
is depending upon the education system of that
particular country. The findings of this work show
that there is compelling evidence proving a
positive connection between education level
and economic growth in India which might
influence governmental actions and shape the
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Intoduction:

As agriculture is the back bome of the couniry, any change in agriculture sector,
posilive or negative has multitold effects on the entire economy. Maharashtra is the second
largest state in India in terms of population and gecgraphicai area. Like ather states about 53
percent population is directly or indirectly depends on agriculture. The state accounts for about
11.81% of the India‘s gross cropped area (GCA) and contributes to 1331 % of the country‘s
gross demestic product (GDP} from agriculture in 20013-14. The agriculture & allied activities
sector contributes 11 % to the states income. The key issue of this sector in the state is low
productivity in food grains as compared (o national and interstate productivity. It is observed that
Manharashtra contribuied to half the country‘s production 42% of Jawar, 2i % of cotton, 29% of
sugarcane and 30% of onion during the year 20!3-i4. The state has also emerged as an important
producer of important fruits, vegetables and flowers especially in-house. Major horticultural
crops grown in Maharashtra are Mango, Cishew nut, Banana, grapes, pomegranate, Orange
vegetables like Onjon, chilii, flower crops like gcrsera, carnations, roses especially under
protecied cultivation. ~

Through Maharashtra is one of the richest states in terms of per capita income, itg
agniculture performance is not up to the mark. This is mainly due to predominant cultivation of
the crops under rain fed conditions and thereby having its low productivity. The share of
different sectors in the state income is undergoing major changes over the years. The share of
Agriculture sector in the staiz income was 3% during the ‘year 1961, while the population
directly depend on the farm income was 65% . Rapid economic development in the state led to
continuous decline in the contribution of agriculture sector to the state income which was as low
s 11% during the year 2013-14, while the population directly dependent on the farm income js
stll 55% of the total populaiion. Secondary and lertiary sector has played major role in the
€conomic development of the state. However employment continued 10 perpetuate in the
agriculture sector leading to low productivity in this sector.

The Agriculture Policy of the State Government aims ac the following:

*  Development of the SECtor on a sustainable basis by using the available resources
cconomically, efficiently, cffectively and in an environmentally sound manner with a
VIEW (0 increase farmers income and preduction.

0 envelope the needs of vulnerable scetions, generate both skilled and unskilled
employment and make 4 positive intervention towards poverty alleviation,

[0 promote agricuiture development on commercial and industrial lines.

19 prepare plan of action for full exploitation of the limited water resources.

(o improve the working of Agricultural Universities. -
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+ to promote farm and infrastructural facilities for post harvest management. Storage,
transport. marketing and export to ensure that farmers will get due price for their produce.
* to improve the systems relating to Agricultieal Produce Market Comnittees,

Maharashitra s one of the most industrialized and urbanized states In India. Paradoxically,
however, it also enjoys the dubious distinction of a state having highest rural-urban disparity in
standard of living of its population. The share of agriculture in the net state domestic product of
Maharashtra declined steeply from 36% in 1961-62 to 18.7% in 1992-93. The comparable shares
for Indian agricuimire were 47% and 24%. Yet, in terms of the proporiion of labour force
engaged in agricultare which was 60% n 1991, Maharashtra's econamy continues to be
predominantly agrarian. Indeed, the share of State's rural labour force employed in agriculture
{main workers only) was as high as 83 per ceat even in 1991, nearly half of the agricultural
workers being laborers. Thus, the crucial dependence of its rura) labour {orce on agriculture is
quite evident and is unlikely to diminish drastically in the near future. It js against this scenario,

that importance of accelerated growth in Maharashtra's agriculture must be Jjudged.

Apart from the direct impact of agricultural
incomes its significant secondary Tinkages with 1
more crucial. Trade in agriculture's outputs and

growth on generation of rural empioyment and
he development of ryra) non-farm sectors are
inputs and services required by it and processing
of its products open up additional and more significant avenues for labour absorption,
Maharashtra being an Important producer of cotton, sugarcane, groundnut and quiel a few
horticultural crops, such secondary linkages of agriculture assume added
economy, more so now, in the context of new liberalized trade environny
That is why, careful assessment of a ‘

importance 1o its rural
ent for farm products.
griculture’s past performance and based on it, future
prospects of growth is needed. The present study- undertakes this exe
comparison between the early phase i.c., the years from 1967-68 to 197
phase i.e., 1980-81 to 1992-93 of the post :

reise, focusing on the
9-80, vis-a-vis the Jatter
green révolution period. More s pecifically, our
objectives are :-

Y. To examine trends in and sources of growth in production of major crops and crop groups

and changes in them over the two phases of the period under study both at the state and
the district level.

2. To investigate possible causes responsible for differential performances in growth in the
IWo phases and thereby identify the constraints on future growth.

3. To study the degree of and trends in instability in Crop output, analyze the sources of

instability and identify the factors associated with changes in degree of instability over
the two phases of the study perjod.

4. To analyze the inter-district disparity in output growth and input concenir
further to examine inter-relationship between the output and input concentrati
two phases.

5. To identify technology and non-technology variables having significant association with

Productivity growth in agriculture-in the two phases of the entire period with the help of

tegression analysis qnd comparison of 4he characteristics of selected districts with

distinctly differentia] interternporal patterns of growth performance.

ation and
on for the

6. finally. to comment on the prospeets of growih and €merging constraints an erowth in
Maharashira's Crop sector.
i :—"‘r‘ﬂ- R it T —— T e — e v 4. HMAI‘I—-—.—J‘—:‘_._,-:—--H-_-TA- = e > =3 .'_._ e RV LS
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_ Weakness:
The weaknesses incluge-

* Predominantly rain-fed agriculture (only |8 per cent of

Gross Cropped Area is trrigated);
e Scattered rainfa]]

across regions with one-third area receiving scanty rainfal] — State hag
24 per cent of drought-prone area of the country
e Well-irrigation accounts for 65 per cent of State’s gross irrie

® Despite heavy investments in surface irrigation. satisfac

created and delay in project-completions

Oppoertonities:
‘The opportunities inciude.-
* Rising demand for

horticultare products as consumption pattern shifts in favor of fruits &
vegetables;

Huge urban Popuiation can serve as a driver of State’s

development by providing ready markets:
¢ Large-scale production of Erape-verities with; high demand at world -level presents EXpoit
opportunities;
* Being largest producer of frujts in the country, fopd
a ready market exists due to huge urban Population;

Floriculture provides scope of high-income generation 10 farmers due to huge demand
for flowers in urban areas and presence of export-market,

agricultoral and horticulturat

~processing units have great scope, as

» Directorate of Economics and
» Ministry of Agriculture, Government of India, New Delhi.

Statistics at a Glance, Directorate of Econornics and

Statistics,
Ministry of Agriculture, Government of India, New Delh;.

3. GOM (various years). Economic Survey of Maharashtra, Directorate of Economics. ang
Statistics, Planning Department, Government of Maharashtra, Mumbai.

4. (1999, various years), District wise Agricultural Statistica] Information of Maharashtra,
Part [ and 11, Commissioner ate of Agriculture, Government of Maharashtra, Pune.

3. (2002, 2003), Economic Survey of Maharashera, Directorate of Economics and Statistics,
Planning Department, Gevernment of Maharashira, Murmbai

6. Ahluwalia, Deepak (1991), 'Growth Performance in Indian Agriculture’, Journa] of
Indian School of Political Economy*, Voluine 3. No. 4, October-December.

7. Desai BM. (ed.,

1997). ‘Agricultural Development Paradigm for the Nintii Plan Under
New Economic Environment’, Oxford & IBH Publishing Co. Pyt Ltd., New Delhj.
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5 problems of Entreprenenrship Development

vir, Mangesh Shirsath
nmerce. Avls. Commerce & Seene

o College. Ashit. Beed.

Assistant Professor. Department of Cor

Introduction

91 st Century is the cenury of J:mireprencurship. and every individual can be an agent for
innovation and change. The entreprencurial spirit is heing revived in India. A search for a beuer
way of life, for creating employment, for crealing a meaningful praject. is a strong motivationzl

urge feh by many en

trepreneurs. So during these times. small enterprises must be given the

opportunity lo be, a greal source of growth. This opportunity must be backed by guidance,

assistance and capital. FUllhcrmore, an entreprenguri
egy. The spirit of enterprise makes man an entreprencur. Such a spnit

al climate must be created to support the

entrepreneurial growth strat
Trans formed him from a nomad to cattle rarer
trepreneurs are persons who initiate, organize, manage an
ors of production to supply goods and services,

to sextled agriculturists, 10 at radar and to an

industrialist. Thus, en d control the

affairs of a business unit what combine ihe fact

whether the business pertains to agriculture, industry, trade or profession. Entrepreneur is the

y and propeller of development under force enterprise.

central figure of economic activit
y entrepreneurship. The development or

Agricultural or industrial development is brought out b

under development is I here } lection of the development or under development of

entrepreneurship in the society.

The 1980s may be known as (he decade in which entre
odern economies. New small enterprises have become

preneurship has emerged as an

sinesses have made major
contributions to the discovery of new technologies and toothier commercial application. The

concept of entreprencurship has assumed prime importance for accelerating economic growth

both in developed and in developing countries. It is the basis of free enterprise. It creates wealth

in the country. It has the thrill of risk, change, challenge and growth. [t builds the nation. Itis a

pathway to prosper. It reduces un-employment and poverty. In India large number of people is

seekin . . ) .
g entrepreneurship as a career option. Increasing number of educated youth, arc getung

atiracted : S ) ] . )
towards entrepreneurship and are setung up their business ventures. The greater

5
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mphasis is sl on the development of entreprencurship in small manufacturing units in the
emphisis I

AL IS

expectation that it witl muluply empioyment opportunities. minimize interseel oral and tnter
regiona! imbalances. and had v more equitable distribution of income anmong the people of
varicd social strata. The building of modern nations depends upon the de elopment of people
and the organization of humean activity.
Capital. nawral resources. foreign aid, and inlernational rade: placing important roles in
“economic growth but none is more important than manpower. The academicians. econontists.
psychologists. sociologists. social psychologists, anthropologists. politicians and his to liens alike
and also the State. have gradually recognized the importance of entrepreneurship as a major
determinant of the rate of economic growth. A fact that industrial enterprise and economic
growth are correlated and the activity of entrepreneurism necessary for launching an industrial
enterprise has now becomes obvious 10 all. The findings ;of social science research should be of
greal sigatficance in designing programmers of action for developing entfepreneurship_
Entrepreneurial ralent existed in every country. The handicraft entreprencurship in India was as
old as human civilization itself. The village community was the center of economic activity in
[ndia before it comes into contact with the west. The village commuaity consisted of farmers,
artisans priests. The artisans were protected by the village community. Indian handicrafis
enjoyed worldwide reputation and the artisan industries flourished till the end of 18th century.
With the advent of East-India-Company various changes were introduced in Indian
economy. The manufacturing entrepreneurship emerged in the second half of nincteenth century.
Tata established the first steel industry in 1911. In the wave of manufacturing entrepreneurship
Except Parsis, all other hailed from non commercial communities. After the First World War, the
Indian government agreed (o discriminating protection to certain industries. These measures
helped esladlishing factory manufacturing in India during the first four decades of the 20t
century. The Swadeshi Movement gave a much need fillip to indigenous entrepreneurship. The
f:mergencc of Managing Agency System in 1936 also contributed to Indian Entrepreneurship. It
'S stated that (he Managing Agency Houses were the real entrepreneurs which entered business,
lu'ade and banking pacticularly in Ezstern India. During post independence era. entrepreneur<hip
ft‘gau 10 faster. The Government of India in its first Industrial Policy Resolution 1948 and in the
THESESsIVE Tndugsria] Policy Statements emphasized the need w encourage ihe fempo of

!Wthlstl‘ialg‘yqr: " PTG i
ANon by sp) eading entreprenetirship from the existing centers to other Cities, Towns

N fiel] LA — 3 . . - -
ettty 8 Tt - s e e A S SRS
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CORVBUEIICS 100 Rireer aumber of fidisgriathy porentinl people of vaned secid s, o
acticve Hiese abyectives e governinemt gaee prionis e the development of small-geale
ndusirs. Several measuces have been waken 1o dey clop and sirengthen the small-scale indusiry
during the Frstand Second Five Year Plans-Resen ation of coriain iems. assured market for the
products of small industry ete. are some of the Imporfant measures 1aken durmg the period. The
I'hird Five Year Plan laid emphasis on encouraging the spread of small-scale industey 10 rural
and small wwns by making availabie institutional finance. subsidies. sales rebate and sheltered
markel. The Fifih Five Year Plan emphasized the promotion of entreprencurship, provision of
consultancy service and incentive (o witract engineers o starl industiies. During the Sixth Five
Year Plan period. promotion of village and small-scale industries continued to be an important
element in the national development steategy. The Industiial Poiicy Statement, 1980 suggested
certain steps such as establishment of wide entrepreneurial base by providing appropriate
training and a package of incentives. The industrial Policy 1991 suggested various measures (o
strengthen the smail-scale sector. Beside the government propesed to continue the support to first
generation entrepreneurs through traiming and other helps. Entrepreneur Development Programs
are also proposed to be built into the curricula of vocational and other degree level courses. In
the Eight Plan, greater emphasis was laid on private initiative and entrepreneurship in industriaf
development. All these measures helped to develop spirit of entrepreneurship among engineers®
technocrats and educated unemployed youth and set-up their own industrial units.
Problems of cntrepreneurship devefopment

The entrepreneurs are facing a number of problems in day to day work. There is also
constant competition from their ofher counterparts of the society that makes things more difficult
for them. The htreprenieurs of Marathwada as well as of All District also facing these problems
along wiih others, such as:-

Lack of confidence: The first thing that stands as a barrier in the path of prospective
enlrepreneurs is the jack of confidence. This is mainly because of the prevalent competition from
the other part of the country.

Fear of failure: [y our society. to invest in a business and incur loss in it is a part of
‘bUSmQSS eycle. But the same thing in case of an entreprenenr is regarded as an unproductive
1Vestment. Theiy ability is doubted at every stage. This degrades the morale of the entrepreneur.
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Finance: Lack of lunds i the major issue that stands in the way of emerging
cnireprencwrs. Financial institutions are reluctant o provide funds casily Lo the entreprencurs.
ey are not confident on these entrepreneurs for retarn of the funds they would lend.

Lack of knowledge: To have the interest to start something new and innovative is the
most important requirement for an entrepreneur. But to impart proper training to them is equally
important. [ack of such awareness and initiatives on the part of the people and government and
senmtl government agencies is a hindrance towards the full development of entrepreneurs.

Lack of recognition and appreciation: Most of the times, the entrepreneurs fail o
continue as they fail to get the platform and opportunity. The appreciation that they deserve is
not grven 1o them. This may be due to fack of finance, publicity and marketing.

Lack of adequate skill: To be a successful entreprenewr, a person needs to have the
interest and urge to achieve. Persons nowadays have the urge 10 be independent and stand on
their own feet. But due to lack of formal entreprenecurial skills, their urge to achieve is left
unutilized.

Lack of opportunity of entreprencurship training: Entrepreneurs having the desire to
achieve something on their own might not possess the required skills. It is not necessary that
every entrepreneur will possess entrepreneurial skills. These skills are to be developed by proper
traiming. But lack of initiative by NGOs and government for imparting training stands largely in
the way of developing the aspiring entrepreneurs.

Non-existence of organized markets: There is not vet any organized market to self the
product produced by the entreprenewrs, so that they unable to secure remunerative price for their
products. This is also one of the great problems faced by, the entrepreneurs.

Middlemen Share the cream: Since most of the entreprencws have to depend upon the
agents who collect the products from them, a handsome amount of commission pocketed by
these agents or middlemen. As a result of this the entrepreneurs have been deprived of their real

dues. |
Challenges
¢ Problems of raising cquity capital
s Ditficulty in bortowing lund.
> Throat-cut compelitions endangered existence of small companies.

B N S O
#  Probiems of avaiing mve-materials
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Growth of Mall Calware

s Poor Assistance

e« Power Fature

Lack of Technical Krow-how

e Capacity Utilization

Infrastruciure Sickness

-
«  Exploitation of smalfl and poor countries, etc.
Opportunitics

e Tree entry inio world trade.

»  Improved risk taking ability.

¢ Governments of nations withdrawn some restrictions
+ Technology and inventions spread into the world.

« Encouragement to innovations and inventions.

* Promotion of healthy completions among nations

* Consideralion increase in government assistance for international trade.

Establishment of other national and international institutes to support business among

nations of the world.
*  Benefiis of specialization.
*  Social and cultural development
*  Crashed Scheme for Rural Development
*  Food for Work Programme
¢ National Rural Employment Programme
* Regional Rural Development Centres
*  Enteprencurship Development Institute of India
* Bank of Technology -
Rural Innovation Funding

Social Rural Entrepreneurship
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S owomen in small business

There has buen @ steady increase in the panticipation ol
ense potential [or entreprencurial devetopment among, ihem. From ihe point of

ing unm
¢ women enterprises in India have made significant

iidics
view of performance. it was observed that th
contribution towards generation ol employment. gross output. assct creation and exports. Women
ilv. which participate to develop society and Nation. Eatrepreneurial movement

jorm the famuly.
among women started late and i still in its infancy. Changes in the global and domestic
environment have contributed towards the growth of women entrepreneurship in India. As

ved the success of women entrepreneurs differs from State 10
ated in the micro segment of the MSME sector. To

obser State in India. It was also
observed that womern enterpnses are concentr
ipation in small and medium segments a Stronger coordinated role of Indian

enlarge their partici

Government, financial institutions. voluntary agencies and educational institutions with an
integrated approach is necessary. Young female entrepreneurs should share their success stories
in the world of e-commerce to speed up entrepreneurial
y studying and focusing (1) their social

movement in India. Women

entrepreneurs will be better understood and encouraged b

and cultural background including family system (ii) religion and caste and (i) location where
they are staving, e.g., whether it is urban area or rural area or district or block.
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21. Impact on E - Commerce in Indian Economy

Prof. Mangesh Shirsath
professor, Department of Commerce, Adv. B. D. Hambarde Mahavidyalay, Ashti Tal.

Assistant -
Ashti Dist. Beed.

Electrontc Commerce or e-cominerce is the exchange and processing of business
transaction information using computers connected through a network. E-commerce does have
anique advantages for businesses. It allows a shop, a showroom or an office to open 24 hours a
day. seven days a week. It also means that time zones are not a problem. A Web site can bring a
prospect from the point of advertising and information directly to the point of sale, seamlessly,
without involving any other medium. E-commerce has reinvented the way businesses operate. E-
coffimerce has also allowed the establishment of completely new types of businesses such as
online shopping and Internet banking. These new ways of thinking, and processes involved in
commerce, provide many benefits and advantages. E-commerce brings substantial net benefits to
the cconomy. The real impact of c-commerce is its ability to reduce costs and prices and make
doing business more efficient. The increased productivity will result from lower production
COSIS, lower inventory holding costs and lower overall input costs to a business. These savings
Perieate through the entire value chain and tmpact significantly in business interactions with
Other businesses.

The Intemet is providing considerable opportunities for firms to streamline their business

operat i i ! i
Perations as well ag offering greater choice and lower pnces to customers shopping online or

: -al Cinatively
gsalicimati, ely obtaining product information before making a store or catalogue purchase. A large

f]lehu of
enterprises have migrated to Internet-based systems for increased efficiencies, lower

tObts and - - . . :
he ability to operate in real time across ditferent platforms. E-commerce is changing

bLn‘-I!‘(,\
5 CConom|
1c$ and as a resylt many firms are re-engineering their core business processes.

SUP}'}I!LFJ [= W d
and a Y T O Hi
ret. 11(313 are abie o colla borate on p.lOdl.lCt torecasts and [ oduct {1 any
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. STV mamagement docicinme o .
: geinent decisions using the collaborative lnternet-bascd networks between

SRNERCS ang retailers. In
l_i

addition to reducing costs. e-commerce solutions permit custemers 1o

iEfy Oltl
€ products byced indi
HS e 4 P eds and preferenc ‘ .
. ¢4 on mdividual needs and preferences, Retailers are able to allow
~ 11 lur.u\ ..0 inass st 1
TRESOmZe orders baser ingally, diows ‘ ‘ |
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syslents aie MOrc efficient in communicating customized product iformation fo supplices, .
entire value chuainz makes better decisions collaboratively with the end result being vagtiy
improved performance throughout the entire chain. The Net clonocmy or dighal Ceunogty will
result an Jower prices for consumers, better information access and increased competitiveness of
small and mid-size businesses. I will also pave the way for a true global trading comImunity.
Digital Economy

The essential in the new economy is a structural shift trom the industrial cconomy toward
an economty characterized by information, intangibles and scrvices and a parallel change toward
new work organizations and institutional forms. Many new terms have been coined for this new

economy such as “knowledge-based economy,” “borderiess economy,

LY

weightiess economy,”
“networked economy,” “digital economy,” “the information-based economy,” and “the
networked ¢conomy™ to name a few. A digital economy is a convergence of communications,
computing, “and infonmation. The new economy 1is basically about coordination, innovation,
selection and learning. The combination of networked computing technologies and new business
models is creating entirely new markets, industries, busi ncssés, and work practices today to form
a digital economy. The new economy or digital economy is based more in the form of
intangibles, information, innovafion, and creativity, in expaunding economic potential and is
based on the exploitation of ideas rather than material things. The focus of the new economy
‘moves from processing material input into material output toward creation, trading and
distribution of knowledge, intellectual property and intangibles. The symbiosis between
changing production and business processes and information and communication technologies
(ICT) is the dniving force toward the new, digital economy. The key to understanding the
NeW economy is services and the measurement of services. The modern indusirial enterprise is
largely a producer of services integrated or embedded in the product. A large part of this service

Production concerns the use of information in some form. The essential elements of the digital
economy are:

Digitalization and intensive use of information and communication technologies (ICT);
Codification of knowledge;
Transformation of ; nformation into commodities; and

New ways of organizing work and production.
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This implies that much of information and many services arc available online. A widely
distributed access 10 the networks, the intra- and Intemnet, and of skills to live and work in the
ltl;bl':nation Society is the basis for the digital economy. The new economy is a, Yates and
Benjamin claborates on _thc growing concern that the benefits of the digital economy are not
cvenly distributed within society. The two major concemns arc the role of technologically-
;_;ophisticated workers in the digital economy and the equity of the benefits-sharing as digitization
of information changes the structure of businesses and industries. For example, the dramatic
cxpansion of inequality and cducational differentials, and disparities in access among different
groups seem to follow the perfect labor market scenaco. In tiis scenario, the most qualified

workers receive much of the benefits, but both firms and poorly qualtfied workers tend to lose

Out.

Impact on Indian Econonty
In any geography, the factors related to adoption and usage of digital technology, such as

pricing, reliability, speed, and ease of use determine the level of digitization, which in turn has a
proven impact on reducing unemployment, improving quality of life, and boosting citizens,
access to public services. Digitization allows governments to operate with greater transparency
and efficiency, and it has a dramatic effect on economic growth, but not all at once. In the

current sluggish worldwide economy, the use of digital technologies is served as a means of

hoosting economic activities. The mass adoption of digital technologies through connected

services and devices has proven to accelerate economic growth and facilitate job creation;
however, its impact is not uniform in each country. —Developed economies enjoy higher
_eco'nomic growth benefits from digitization, such as growth and productivity, but, as compare
With emerging economies have less gain in terms of jobs. The main reason for the ditfering
eflects of digitization is the economic structures of developed and emerging economies. The
FePort, published by Booz & Company, discussed the eftects of digitization on economies around
the world, The Booz & company, a management consulting tirm to measure the impact of

digitization on cross-county . . I : e o
country economic progress initiated a study by developing a digrtization

-iﬂ\'jt‘\\- am .
S €08 ] R . N P .
sure of country leve] of digitization. For this purpose, the Digitization Index is tested
T T T o
i Castire ﬂ {:u ] " il g . .
1€ eftect of digital techniques on ercnomic growih. upemployment rate and on

SURicta) benef; i
s, This stueiy i i . o . . .
. S This study included 150 nations along with India for the period ot six years
T 2006 ¢
L o 20 nothie o . LoF . . .
010. 1n this Survey, Countries were divided in four categories such as digitally
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Losstrained. Emorging. Transitional or Advanced, on the basis of drgitization activitioy w3
contribution of digitizaiion o economic growth, job creation and welfire of the society.
Ecennomic lmpact
According to analysts, the Digital India plan could boost GDP us to 31 trillion by 2025, It
can pléy a key role m macro economic factors such as GDP growth. employmt_:nt generation,
labor productivity, growth in a number of businesses and revenue leakages for the Government.
As per the World Bank report, a 10% increase ‘in mobile and broadband penetration
mereases the per capita GDP by 0.81% and 1.38% respectively in the developing countries. india
is the 2nd Iargest telecom market in the world with 915 mitlion wireless subscribers and world’s
3rd largest Internet market with almost 259 million broadband users. There is still a huge
economic opportunity in India as the teledensity in rural India is only 45% where more than 65%
of the population lives. Future growth of telecommunication industry in terms of a number of
- subscribers is expected to come from rural areas as urban areas are saturated with a tele-density
:0f more than 160%.
Social Impact
Social sectors such as education, healthcare, and banking are unable to reach out to the
citizens due to obstructions and limtations such as middleman, illiteracy, ignorance, poverty,
lack of funds, information and investments. These challenges have led to an imbalanced growth
in the rural and urban areas with marked differences in the economic and social status of the
people in these areas. Modem ICT makes it easier for people to obtain access to services and
fesources. The penetration of mobile devices may be highly useful as a complementary channel
t0 public service delivery apart from the creation of entirely new services which may have an
“hormous impact on the quality of life of the users and lead to socijal modemization.

The poor literacy rate in India is due to unavailability of physical infrastructure in rural
and remote areas, This is where m-Education services can play an important role by reaching
I'emote masgses. According to estimates, the digital literacy in India is Just 6.5% and the internet
Peuetration is 20.83 out of 100 populations. The Digital India project will be helpful in providing
real-

ti : ) .
Ime education ang partly address the challenge of lack of teachers in the education system
througt . . - .
&l Smart and virtyga] classrooms. Education to farmers, fisher men can be provided through
mobile ices. T . . . .
devices. The high speed network can provide the adequate infrastructure for online

¢ducation i , . .
Platforms jike massive open online courses. (MOOCs). Mobile and internet banking
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can improve the firancial inclusion n the country and can create 4 win-win situation tor ali
parties in the value-chain by creating an interoperable ecosystem and revenue sharing business
models. Telecom operators get additional revenue streams while the banks can reach new
customer groups incurring lowest possible costs.
Factors such o3 @ burgeoning ponulation, poor doctor-patient ratio (1:370). high infant
nortality rate, increasing life expectancy, fewer quality physicians and a majority of the
ation living in remote villages, support and justify the need for tate-medicine in the

yvation and enhance the reach of healthcare services.
ced vanety), context

popu!
country. M-health can promote 1
s can hetp farmers in know-how (crop choice, $

Digital platform
ket information (market prices,

{weather, plant protection, cultivation best practices) and ma

iarket demand, logistics).
Environmental Impact

The major changes in the technology space will not on
e to the environmental changes. The next generation

iv brought changes to the

economic system but will also coniribut
e carhon footprint by reducing fuel consumption, wasle

technologies will help in lowenng th
he ICT sector helps

workplaces and thus leading to a greener ecosysterm. T

management, greener
and non-renewable resources. Cloud computing

in efficient management and usage of scarce
improving mobility and flexibility. The energy

technology minimizes carbon emissions by
TWh in 2020

sased from 201.8 terawatt hour (TWh) in 2010 to 139.8

consumption can be decr
8% reduction n carbon footprint from 2010

by higher adoption of cloud data centers causing 2 2
levels.

Conclusion

A digitafly connected India can help in improving social and cco
conomic activities apart from providing access

nomic condition of

peonle through developiment of non-agricultural ¢

to e : 1 . . e
0 education, health and financial services. However, it 15 important to note that ICT alone cannoct

direc ¢ . .
rectly lead to overall development of the nation. The overall growth and development can be

reabized thr e : ‘ e

¢d through supporting and enhancing elements such as literacy, basic infrastructure, overall
Msineae oma

eusiness environment, rzgulatory environment, etc.
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6. Challenges of Green Marketing

M. Dlangesh Shirsath
e, Arts, Commeree & Science College, Asht.

Assistant Professor, Department of Comunere ac,

Infroauciion
Green marketing 1 v ry popular term in the today competitive eavironment. Groen
marketing means marketing of the products which are environment friendly. Green marketing

incorporates a broad range of activiites including product modification, changes in production
process, sustainable packaging as well as modifying advertisement. In the today scenario
giobalization green marketing is very important factor of success. Developed countries,
dgeveloping countries and underdeveloped countries are using green marketing to protect them
from harmfui effect of chemical products. Green marketing reduces the harmful eftect on
errvironment and more safe for the hurnan bemng. Green marketing comes into existence duc to

2rtous reasons such as increasing acid rain, depletion in ozone layer, degradation of land, ¢ green

wuse effect, increasing pcliution ete. Green marketing also knows as environment marketing,

.

ceological marketing, sustainable marketing ete. Ters like Phosphate Tree, Recyelabic,

Refillabie, Ozone Friendly, and Environmentally Friend!y are some of the things consumers

inost often associate with green marketin g

Businesses benefit from green market ng wherein general trends of transparency,

Lonnectivity, and increased awareness of sustainabnlity issues add to the overall vaiue of

Matkenny messages. Sustzinability-oriented gouds and services are bocoming oxpecied and
cemandud in o world morce onenty tnvolved with environmental concens. | rends accentuating

£Xpose companies accused of “ereen-

LGiiaFar-yal-o : f . .
plisiinigb e na [ g T viavony S S - P
[SRF iy iy oo Vaiied Gusiness btfdicg} kY s NI

vwashing™ or altempting fo make they appear green while ot conforming to green standards. For
trese ompanies that puricipate tn green-washing, copsumer backlash is the best doterent
Usinesses shoeid irs::m}mz‘:a{s: achusl green programining, rather than compramise brand value
W consymer cositdence. Cucrently, green miatketing can be aa excellent opportunity to eI
s oyane consminer buase, o future, greva muwkenng will be o
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Green imarketing enderiaker: by winnpanies newddeays cefers to (he process of seling
products and services on the hasis of their environmenta! und coological benefits. Such i product
;)r service may iiscit be an envirowncenialiy friendly product or service, or i riay be produced
and/or packaged s a manner which is <cnsidered to be envicommentally friendly, We cun assume
thet conswmners will view the “greenness of a product or service's as a benefit and so their
buying decisions will be based on this aspect. However, the consumers may not be wiiling 10 pay
more for green products as compared to the less green alternative products. The consumers are
generally susceptible of the green claims of the coripanies. if the gieen(d claims are proved 1o
be false or if thc companies make over exaggerated ¢ wims, the image and brand name of the
companies ai¢ at stake. Thus, a case of green washing arises when a company claims its product
or service to be green, and then the claim is proved to be false.

Challenges of Green Marketing

Reguires huge investment: For green marketing ihere is need to invest a lot in research
and development, product development, adoption of new technology. Material purchased for
production is castly. Renewal and recyching is not easy need mgh technology which cost is very
high.

Price seasitive consumers: [ India consumers are price sensitive they are not able or
maybe they don’t want to pay high price for gre:a products.

Less awareness of consumers: Green marketing is a new concept and mostl y indian
people are.unaware of the green marketing. | B
Initial concept: Green marketing is on initial stage andthere is jot of development under
it,

Promotion toels: Green marketing is a new conceptand it is important to use various
kirds of promotiontools to aware the people about the existence andimportance of areen
products. They have to usemulitpie tools like advertisement, persenal selling, salespromotion,
social media ete.

Misleading and availability of imitate products inthe market: There is lots of firms
~which are sci]i@tl}cir products by advertising them as green product buithey are not green
Products even consymer pay highprice and after that they cheated.

Probilem of standérdization; In Iindia products are notiollow the international standasc
S0 consumer don(tryst on their eriginaiity.

Foor markedag plan and implemeatation: Marketingplan and implementation is poor
in ndia whiep, s major

weause ot failure of green marketing in fndia.
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it appears that all types of consumers, both individual and industrial are becoming more
soncemed and aware about the natural environment. o a 1992 study of 16 countries, more than
56% of consumers i tach country, other than Singapore, indicated they were concerne:) about
the envirenment A 1994 study in Australia found that 84.6% of the sample belteved all
individuals had a responsibility to care for the environment. A further 80% of this sample
indicaied that they had modified their behavior, including their purchasing behavior, due to
envireamentai reasons. As demands change, many finns see these changes as an opportunity to
be exploited.

Given thesc figures, it can be assumed that firms marketing goods with environmental
charactesisiics will have a competitive advantage over fums marketing non-environmentally
responsibie altematives. There are numercus examples of firms who have strived to become
more environmentally responsible, in an attempt to better satisfy their consumer needs.

i. McDonald’s replaced its clam shell packaging with waxed paper because of increased
consumer concein relating to polystyrene production and Ozone depletion

2. Tuna manutacturers modified their fishing techmiques hecause of the increased concers
over driftnetfishing, and the resulting death of dolphins.

3. Xerox introduced a “high quality” recycled photocopier paper in an attemnpt to satisfy the
demundsof firms for iess environmentally harmfui products.
This is not to imply. that all firms who have undertaken cnvironmental marketing

activitiey actually improvetheir behavior. In some cases firms have misled consumers in an

Aitenint in

P10 gain market share. In other Polanski- An Introduction to Green Marketingcases firms

Inoicea Terrennoog . S . . . - N -
HAYE juinped on the green bandwagon without considering the accuracy of their behavior,
£ 2

eir T ammy. . 4 . . . s - - . . [
ASirclamas or the cifectiveness of their products. This fack of considerstion of the troe

:
{Frises ol Rt Tt . .t - . N . . N - -
Zreenness of actviticsmay result in firms ¢ naking talse or misleading green marketing claims.
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e marketing is stif] in its infancy in India aad more rescarch needs to be undertaken

Uil {Eii'ﬁ;r.. TSt ot . . A . B .
srtaspects of green Inesketing to explore its potential to the maximum rossibie extent,
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problems of Fayaluating tne Teaching Proves: in ompuung Diseipligg

Mangesh Shirsath
( Assistant Professor)
Arts. Commeree & Science College. Ashti Ihst Beed (MS)
Email. mangeshshirsath2 gmail.com

Introduction:
Educational evaluation is a systematic process of determining the growth and progeress

of pupils towards objectives or values in the curnicutum. In other words. 11 1s a systematic process
of determining the extent to which educational objectives are achicved by popils. Educational
evaluation is a systematic process which means il omits casual. uncontrolled. unsysiematic ways
and means of judging pupils' progress. Secondly, educational cvaluation strives 1o judge pupils'
progress lowards objectives in the curriculum. It necessnates that objectives in the curriculum i.c.
educational objectives should be previously determined. It is because i is not possible to judge
the growth and progress of pupils towards objectives or values in the curriculum without
previously determining the educational objectives.

As the most significant resource in College and University. teachers are critical 1o raise
education standards. Improving the efficiency and equity of schooling depends. in large measure.
on ensuring that teachers are highly skilled, well resourced. and motivated 1o perform at their
best. Raising teaching performance is perhaps the policy direction most likely to lead 1w
substantial gains in student learning. In turn, the effective monitoring and evaluation of teaching
is central to the continuous improvement of the effectiveness of teaching in a College. It is
essential to know the strengths of teachers and those aspects of their practice which couid be
further developed. From this perspective. the institution of teacher evaluation is a vital step in the
drive to improve the effectiveness of fééching and learning and raise educational standards.
Meaningful teacher evaluation involves an accurate appraisal of the effectiveness of teaching, its
sirengths and areas for development. followed by feedback. coaching. support and opportuaities
for professional development. It is also essential to celebrate, recognize and reward the work of
teachers. TALIS results reveal that the great majority of teachers report that the appraisal and
feedback they receive is beneficial, fair and helpful for their development as teachers.

Teacher evaluation [is defined by the] OECD as ‘the evaluaiion of individual teachers to
make a judgment about their work and performance using objective criteria’.

Teacher appraisal is sometimes used interchangeably with teacher evaluation, but it
more specifically refers to ‘formal performance reviews, usually conducted by a school level
Supervisor, to judge individual teacher performance’. In this sense. teacher appraisal is one
aspect of the broader process of teacher evaluation, which may also mclude informal
assessments. “

Teacher assessment is used typically to refer to the measurement of specific domains of
teacher quality such as teacher knowledge or performance in the classraom. In this sense teacher
assessment contributes 1o the broader process of teacher evaluation.

Teacher effectiveness refers to the impact of teaching on students. either with specific
reference to learning outcomes or more generally, as this definition itlustraies: the collection ot
Characteristics, competencies. and behaviors of teachers at all cducational levels that cnuble
Sludents to reach desired owtcomes. which may include the anwinmeni of specific learing
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Problem Background:
Institutions of higher education face three problems when we 1alk about the evaluation

which needs analysis to develop practical solutions to avoid or overconte these problems are:

Poorly Qualifted Faculty Members:

e higher education institutions faculty members oversee the three stages of teaching
proeess: Planning. implementation. and evaluation. If they have the scientific competencies and
academic planning with high efficiency and ability to implement distinet skills. problem remains
in lack of knowledge and know-how to achieve required evaluation process. the reason was the
absence or lack of educational training necessary for them when they have been hired,

Partial Use of Measwrement and Evaluation Tools:

bn higher education institutions practical tools of measurement reduced to a single tool.
We mean tests and rarely used a second (ool as questionnaire. This. in 1w misses the concept of
comprehensive educational assessment for the operation of the entire teaching process which is
end up by evaluating registered students only.

Do Not Specify the Procedures and Responsibilities:

The absence of clear documented procedures for all evaluations to be achieved. and do
not define responsibilities for each element of the teaching process. adversely affect the
achievement of the evaluation 1o its objectives and substantially impair the principle of
continuity and follow-up principle effective in completing the cycle of continuous development
and improvement of the quakity of the leaming process.

Responsibilities for teacher: evaluation Responsibilities for teacher evuluarion is typically
shared between educational authorities. including quality assurance agencies such as
Inspectorates. schools and their leadership. and teachers themselves.

The role of educational authorities Educational authorities play a major rofe in the
conception and application of teacher evaluation. since they set the national leaming outcome
objectives. agree standards for the teaching profession and establish the norms that regulate
teacher evaluation. In some countries. they play a direet role in the implementation and
monitoring of teacher evaluation procedures. This might include the desien of specific evaluation
tools and instruments, the determination of evaluation criteria. the distribution of evaluation
duties. and ihe foltow-up on evaluation results. In other countrics. cdocational authorities
establish weneral principles and guidelines only and give schools considerable feeway to adapt
the teacher evaluation model to thelr particular circumstances.

The role of inspectormes in My countries cducation imapociorates takes full

responsibility for teacher evaluation. 'his inciudes developing leache cuaiuction procedures and

umicru:km-_ mdividua! weacher v Buniies i wehods! HESPOCionrs ticbs o L el evaluntors,
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he role ot cofleae and college leadership the eifective operation of teacher evaluation
dopends To @ great extent ol the sy the concept and practice ol schoel feadership s estabiished
in schools, The role of school leaders in teacher evaluation differs aeross countries. In some
countries. it nray consist of the stmple implementation of centrally dictated reeulations. I this
case. real and recognized pedagogical leadership is necessary 1o use the teacher evafuation
process developmentally and avoid the image ot a bureaucratic device,

The Framework groups teachers™ responsibilities into four major arcas fucther divided

into components: - Plaaning and Preparation: demonstraling knowledee of content and
pedagogy. demonsiraung knowledge of students. selecting instructional goals. designing
coherent instruction . assessing student learning:
The Classroom Environment: creating an environment of respect and rapport. establishing a
culture for learning, managing classroom procedures, managing student behavior and orsanizing
physical space; communicating clearly and accurately. using questioning and  discussion
techniques, engaging students in learning. providing feedback to students. demonstrating
flexibility and responsiveness:

Professional Responsibilities: reflecting  on  teaching, maintaining  accurate  records.
communicating with families. contributing 10 the school and district. growing and developing

professionally, showing professionalism.

Conclusion:
An effective. goal-oriented. teaching-ieaming sequence comtains clearly understood

objectives, productive classroom activities, and a sufficient amount of feedback 1o make swdents
aware of the strengths and weaknesses of their performances. Feedback and evaluation are
inseparably related to both instructional objectives and classroom lcarning activities and are
indispensable elenents in the learning process. Effective classroom assessment and evaluation
requires an understanding of the role of evaluation in planning and delivering instruction. It calls
for the collection and mterpretation of a wide range of information. familiarity with a variety of
different methods of assessment and for competence in using these methods creatively. careful
and systematic record keeping and judgment. Finally, an effective classroom assessment and
evaluation calls on teachers 1o become agents of change in their classrooms actively using the
results of assessment 1o modity and tmprove the learning environments they create.
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We are witnessing of a fundamental shift, which is occurring in the worid economy.
Rusiness are MOVINE progr essively further away from a world in which national economies
wererelatively isolated from each other by basriers to cross border trade and investment; by
distance, time Zones and language; and by national difference in government regulation, culture
and business systems. National economies are merging into an interdependent global economic
system. The rapidly emerging global cconomy raises a multitude of issues for business both
Jarge and small. It creates opportunities for business to expand their revenues, drive down
their costs and boost their profits. While the emergmg global economy created opportunities
guch as this for new entrepreneurs and established business around the world, it also give rise
o challenges and threats that yesterday’s business did not have to deal with. A powerful force
drives the world towards a converging commonalty, and that force is technology. It has
Proletarian zed communication, transport and trave]. Theresult is 2 new commercial reality —
the emergence of global markets for standardized consumer products ona previously commercial
reality — the emergence of global markets for standardized consumer products on a previously
unimagined scale of magnitude. The multinational corporation operates in a number of countries
and adjusts its products and practices to each at high relative costs. The global corporation
operates with resolute consistency - at low relative cost as if the entire world were a single
entity it sells the same thing in the same way every-where. Communication technology i.e.
Internet has always been a major driver of economic progress. The Intemet, because of its
global reach, rapid growth and potential for transmitting huge bundles of information at almost
zera cost, well have a pasticularly dramatic impact in the near fiture.

Internet and WWW promise to develop into the information backbone of tomorrow’s
global economy. The Internet is an extremely important new technology. ¥ has received so
much attention from business world. It has led many companies, dot-com and incumbents
alike, to make bad decisions-decisions that have eroded the attractiveness of their industries
and undermined their own competitive advantages. Some companies have used Internet
technology to shuft the competition away from quality, features and service and toward price,
making it harder for anyone in their industries to turmn a profit. Busmess needs to move away
trom the rhetoric about “intemet-industries”, “c-business strategy” and a “new-economy’”.
ECONOMIC IMPACT:

1} Governments and particularly businesses are confronted with an “adapt ordie” scenario,
mainly in developing countries, to fall following in technology and innovation could
increase the gap with wealthier, more advanced economies.
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2)  E-commercepresents exclusive occasion for less developed countriesto greatly expand
their markets, both internally and externally, Externally, the Internet and other goai
technologies may allow for low-cost international trade, even for small, local businesses. E 4
Internally, many groups of citizens who had been considered “marginalized” and

al
“unbanked” may gainreasonable access to financia services, and may thus contribute ;mo A;
morereadily in all aspects of the economy. F.Cl
3) Rural areas considered too costly or unprofitable for business development might part i
mereasingly become a focus for Investment and market €xpansion, and also for Engd
relocating corporate offices. GM
) DeveIOpmemofnﬁmoﬁnmcemmituﬁonstopmvidcﬁrmcial services to the semi urban 10 ac
and ruraf Areas. AT
‘GST EXPECTED TO ENHANCE THE GROWTH OF E-COMMERCE:
GST will enforce a smgle comprehensive indirect tax regime that will be applicable ~ Ref
across all states on the supply of goods and services. The implementation of GST i expected (1]
to subsume the central excise duty, service tax and additional customs duty at the central leve]
and VAT, CST, entry tax etc. at the state level. GST will enhance operational efficiency of the
e-Commerce industry in the enurneraied ways: 2] |
> Transparency and stmplification of taxes across the borders in India
* Elimination ofthe incidence of double-taxation and improvement iy the efficiency of supply [3)
chain
*Logistics service providers can leverage seamless hub-and-spoke models for delivery resulting (4]
inlower costs and fewer bottlenecks. Warehouses can be set-up keeping in mind business
Objectives ratker than for reduction in incidence of tax. [5]
4. CONCEPTUAL FRAMEWORK:
Acconiing to 7th Annual Report of Digital India 2017- Marketing Trends and Foreeas:: [6]
these are the following key points of the report:- '

A. Maximum Customer Engagement 2016 Social Media Marketing (42%) and Emai]

Marketj g (30%) delivered the Maximum Customer Engagement in 2016, [7]

B. Top Markcn’ng Activities for 2017 Social Media Marketing (68%) tops the list of
Marketing activiti

€s being planned for 20] 7, followed closely by Email Marketing (54%) &
S Arkoting r<eo,
€arch My Keting (56%).

C. Digita) Mary
?IUQ.:\ o, - . - e wam " (R O - :

N Aated to -'j;;{;:;e_Mgrk:;:mg actwities by India Markeiers, A quarter of India Marketers plan
"D iMcreage ther

eting Investment angd Budget About 29% of marketing budget was

_ P investmend in Digital Marketing Activitics by minse than 31%in 2017
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D. Customer Acquisition and Engagement Custorner Acquisition is the primary marketing
goalto be carried out in 2017 for amajority of India Marketers (66%).

F. Analytics & Tools 62% India Marketers integrated Google Analytics te analyze their
emails. Although a majority of India Marketers receive subscribers from Gmail (76%) only
14% of them use Google Postiaster to analyze the performance of their emails on Gmail.

F. Content Marketing Blogs & Newsletters (64%) and Social Media (63%) form a major
part of India Marketers Content Marketing initiative with Brand Awareness (67%) and
Engagement (59%) being the key benefits of Content Marketing.

G Mobile Marketing 87% India Marketers have adapted their Email Marketing and Websites
to accommodate the Smartphone savvy customer. 44% India Marketers believe that more
than 50% consumers will view their emails on smart phonesin 2017.
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Introduction:
E-commerce refers 1o the purchase and sale of products and services through the

Internet. Due to the increasing prevalence of internet and its popularity, the intemet has
gained a Jot of momentum. Electronic commerce transfers, internet-based marketing, online
transaclion processing, supply management, electronic data interchange, inventory
management systems and automated data collection are important contributions to the spread
of electronic commerce. Such as virtual or available on the website. For example. a movie or
an important piece of information that can be viewed only after e-payment. Most of the time,
clectronic commerce involves the delivery of goods or goods through transportation. Online
retailers are called e-tailers and retailers arc called e-tailers. Almost all the major retailers are
connected today by electronic commerce.

Electronic commerce done by one trader with another is called Business-to-Business
(B-10-B Electronic Commerce). B-to-B electronic commerce is sometimes open to all, and
sometimes limited to specific merchants. B-to-B electronic commerce with a customer is
called business-to-consumer (B-to-C electronic commerce). Conipanies like Amazon.com,
flipcard, and Easy Mail do this kind of B-to-C electronic commerce. ‘At the time of online
purchase, the customer is in direct contact with the seller’s computer via internet. There is no
intermediary to other elements. The process of buying and selling goes completely internet.
Electronic commerce is not just about buying and selling, it is also used for exchanging

information. Often financial information is exchanged through electronic commerce.

© Associatian of Academic Researchers and Faculties (AARF)
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N Commeree:
M-commerce is the purchase and sale of goods and services through cellular

telephones and wireless digital handheld devices such as Personal Digital Assistants (PDAs)
or tablets. M-commerce is known as thc next generation of e-commerce. M-commerce
provides users with online access to the internet anywhere without a PC or laptop.

History of Viobile Commerce: : .

Mobile commerce come into practice since 1997. At first, it was limited to buying
ringtones and providing service through fext messages. In 1999, the first browsing-like
mobile application was introduced in Japan the most important among them was 1-Mode. In
2003, the Dutch department store chain de Bijnkorff launched the first sales campaign via

Text Messuge. Customers could register online; provide their bank account details and

o

delivery address. During the three days of this campaign, he recetved 9 text messages per day
with special offers. The article could be purchased by replying with "yes <special offer
number=". Payment was done through bank transfer.

[n lster years, browsing on mobile phones became possible. However, screens were
too small and websites were rarely optimized for small screens. As a result, the success of
mobile commerce was limited. The real success of mobile commerce came with the
introduction of the tPhone. Applications designed for mobile use made online interaction
easier by using a smaller screen.

App's popularity (special application for mobile devices):

o Mobile phones with big screens.

¢ High bandwidth, 3G to 4G 3 and 5G by 2020 and beyond.

*  Depending on the country, mobile traffic to websites is now 50% or more.

* Now the companies have no choice but to support mobile phones and tablets.

¢ Howcver, the conversion ratio of mobile traffic and mobile phones in particular, is
very low compared to traditional screens in many countries.

¢ In other words, consumers often use mobile phones to search for cheaper things to
buy, but the actual termination of transactions is often done from a large screen such
asa PC.

e Market data from several countries show that while mobile traffic to websites has not
increused at the same rate, mobile commerce also has not increased at that rate.

¢ Reasons for adopting mobile conversion ratio and mobile commerce may vary from
country to country, but these are common reasons:

e Mobile Adoption: In many Asian countries people do not have laptops or PCs.

© Association of Academic Researchers and Faculties (AARF)
A Munthly Duuble-Blind Peer Reviviwed Relereed Open Access Intemational e-Joumal - Ineluded in the International Serial Directories.

Page| 125



¢ The mobile phone is the only access device to access iknternet, as it is cheaper and

takes up less space in an Asian home.

* Mobhile commerce is not easy: offering a well-designed mobile online shop is not

casy. The screen is very small and bandwidth is limited. In addition, many standard

onlinc payment methods do not support well for mobile devices.

+ Mobile was adopted by retailers late: mobile commerce site offerings are not

affordable. As a result, many mobile shopping experiences are not ideal.

1

What do people buy through mobile commerce?

There are differences in what people buy through mobile devices. In fact, people buy

digital ickets, content, toys and games relatively more via mobile,

More spacious or complex products such as computer hardware and fashion are still

purchased more through desktop PCs.

But the growing popularity of smart watches and wearable has led to a rapid change in the

types of purchases and types of goods purchased through "mobile commerce",

Advantages of M Commerce:

As history tells us, each technology has its advantages and disadvantages: So the same

thing applies to mobile commerce,

Mobile Ticketing and Booking: Making bookings and receiving your tickets on the
mobile. The digital ticket or boarding pass is sent directly to your phone after you make
the payment from it. Even in India now IRTC and other services provide m-ticketing
services.

E-bills: This includes mobile vouchers, mobile coupons to be redeemed and even loyalty

poinis or cards system,

Auctions: Online auctions having now been developed to be made available via mobile

_phenes as well.

Stock Market Reports and even stock market trading over mobile applications.

[t provides a convenient, secure and easy communication and distribution network.

It provides wide reach as most people use cell phones.

It enables the business to target customers effectively based on location, service
provider, devices, etc.

ftreduces transaction and order processing costs.

[tencourages competitive prize determination.

[t simplifies all business processes.

-‘_-_b__-___—'-———__
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Disadvantages of M comnierce;

+ The existing technology to set up an m commerce business is very expensive. It has great

start-up costs and many complications arise.

In devcloping countries, the networks and service providers are not reliable. It is not most

sultable lor data transfer.

» Then there is the issue of security. There are many concerns about the safety of the
customer’s private information. And the possibility of a data leak is very daunting.

«  Low acceptance rate of new devices, applications and technologies among people.

» Lack in supporting infrastructure, professionals and technology in developing countries.

+  Issues of security and privacy.

+ Expensive 2G, 3G, 4G, 5G plans.
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Abstract

All over the world institutions are concerned about the overall impact of depletion of
environment. Banks and financial institutions are also playing a major role in optimizing or
reducing carbon footprints. Green Bankmg is also a part of India™s mission of “Go Green” and
plays an active role to take environmental and ecological aspects as part of their lending
principle. Green banking is comparatively a new development in the financial world. Green
banking means promoting environmental friendly practices and reducing carbon footprint from
banking activities. It is a form of banking taking into account the social and environmental
impacts and its main motive is to profect and preserve environment. In a rapidly changing market
economy where globalization of markets has mntensified the competition, the industries are
vulnerable to stringent public policies, severe lawsuits or consumer boycotts. The most important
themes of the 21 century are the green safety and sustainable ecological balance.

Keyword: Green banking, International Initiatives, Scope of Green Banking In India, Steps in
Green banking, Ideal Benefits of Green Banking

Introduction:

In a rapidly changing market economy where globalization of markets has intensified the
competition, the industries are vulnerable to stringent public policies, severe lawsuits or
consumer boycotts. The most important themes of the 21¥ century are the green safety and
sustainable ecological balance. To avoid falling into the similar trap, the impulse of going green’
is running faster than blood in Indian incorporations veins. Sustainable development and
preservation of the environment are now recognized globally as a serious issue to protect the
planet from the destruction by mankind. Therefore, society demands that business should take
responsibility for safeguarding the environment and society. From IT giants to luxurious hotels,
from aytomobiles to aviation, from mutual funds to banks, corporate India is moving fanatically
ahead with green initiatives. Every state and commercial bank is trying to be the third generation

Payge |332 Copyright & 2019Authors
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banks with their strategies like green banking Today, the way we are recklessly consuming
resources on earth, the question arises what we will leave for future generation. The concept of
sustainable development that is taking care of the need of present generation without
compromising the needs of fiture generation, has given rise to green marketing and then green
banking. Green banking is different from conventional banking as convention is based on the
principal of security and profitability and morality has a very little role. Green banking is a new
concept that considers environmental and socially responsible investing. Green banking is
defined as promoting environmental-friendly practices and reducing the carbon footprint from
banking activities. In simple words, green banking is a banking that benefits the environment.
The green banking is also known as ethical banking. The bank can minimal the use of paperwork
by promoting paperless banking through online banking. To initiate sustainable development,
there is a need to promote green banking practices so that we can tackle the problems like global
warming, natural calamities, and disaster. Bank is a financial institution that deals with masses
and banks by adopting green activities can influence the attitude of the customers towards the
environment. The concept and practice of green banking is new to India, but not in developed
nations like the USA. There is a need to focus on sustainable banking to protect the environment
from disaster. The performance of bank’s clients impact the performance of banks so there is a
need for appropriate environmental and social due diligence to reduce the chance of non-
performing assets, as legal environmental compliance failure can halt the client’s project and
result in NPA to the bank. Bank should take into consideration the ecological aspect in lending
apart from security and profitability. Various international protocols such as UNEPFI, Equator
Principles, and LEED certificates have been issued in order to facilitate green banking, but
Indian banks are still lagging behind, Various banks in India have formulated strategies and
initiated green banking practices to support environment-friendly banking and reduce the carbon
footprints of bank and customers. The banks in India also started green banking practices such as
online banking, mobile banking, Green channel counters, e-statement, green loans, solar ATMs,
etc. The issues of global warming should not be only restricted to a debate but has to be dealt
with going green. Thus, green banking is one of the ways of going green. There is a need to
involve key stakeholders and creating awareness about environment-friend ly banking,

Objective of the study

1) To study the concept of Green Banking

2) To know the Scope of Green Banking System in India

3) To study the Problem of Green Banking
What Is Green Banking?
Green Banking is like a normal bank, which considers all the social and environmental factors; it
is also called as an ethical bank. Ethical banks have started with the aim of protecting the
environment. These banks are like a normal bank which aims to protect the environment and it is
controlled by same authorities as what a traditional bank do. Green banking is like a normal
bank, which considers all the social and environmental/ ecological factors with an aim to protect
the environment and conserve natural resources. It is also called as an ethical bank or a
sustainable bank. They are controlled by the same authorities but with an additional agenda
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toward taking care of the Earth’s environment / habitats / resources. For banking professionals
green banking involves the temets of sustainability, ethical lending, conservation an(.:l energy
efficiency. There are many differences compared with normal banking, Green Banks give more
weight to environmental factors, their aim is to provide good environmental and social business
practice, they check all the factors before lending a loan, whether the project is environmental
friendly and has any implications in the future, you will awarded a loan only when you follow all
the environmental safety standards.

Defining green banking is relatively easy.

Green Banking means promoting environmental — friendly practices and reducing your carbon
footprint from your banking activities. This comes in many forms :

1. Using online barking instead of branch banking.

2. Paying bills online instead of mailing them.

3. Opening up accounts at online banks, instead of large multi-branch banks

4. Finding the local bank in your area that is taking the biggest steps to support local green
initiatives,

Green banking can benefit the environment either by reducing the carbon footprint of consumers
or banks. Either a bank or a consumer can conserve paper and benefit the environment. Ideally, a
green banking initiative will involve both. Online banking is a best example of this. When a
bank’s customer goes online, the Environmental benefits work both ways. Green banking means
combining operational improvements and Technolo gy and changing client habits

Green Banking: International Initiatives

The financial sector’s growing adherence to environmental management system is attributed to
the direct and indirect pressures from international and local Non Governmental Organizations
(NGOs), multilateral agencies and in some cases the market through consumers. In the early
1990s, the United Nations Environment Programme (UNEP) launched what is now known as the
UNEP Finance Initiative (UNEPFI). Some 200 financial institutions around the globe are
signatories of this initiative statement to promote sustainable development within the framework
of market mechanisms toward common environmental goals10. The objective is to integrate the
environmental and social dimension to the financial performance and risk associated with it in
the financial sector. As the commitment of this UNEPFI statement goes, sustainable
development is regarded basic to the sound business management. It advocates for a
precautionary approach towards environmental management and suggests integrating
environmental considerations into the regular business operations, asset management, and other
Business decisions of the banksll. IFC’s environmental unit was established in 1991 for
reviewing each project for environmental assessment, Similarly, the US Export-Import Bank
regularly reviews while financing exports on the ground whether they are environmentally
sound. It will be noteworthy to mention that Netherland-based ABN-Amro bank has developed
certain Reputational Risk Management (RRM) policies to identify, asses and mange nonfinancial
Present within it business engagements. Similarly, some of the big international banks like ABN
Amro, Deutsche, Standard Chartered, HSBC Bank etc. look at environment issues discussed
under Kyoto Protocol. Going further, the Dutch Government has made a formal request to banks
in achieving sustainable development. The dialogue between banks and government was

Frow )34 Copyright © 2019Authors



ISSN: 0474-9030

Vol-68-Special Issue No. 25-2020

Scope of Green Banking In India

' There has been a remarkable improvement in the working of banks in terms of cutting
costs, increasing productivity, improving the profitability, controlling and management of the
Non-Performing Assets (NPAs), face the risks, carry out the Asset Liability Management,

hange rate fluctuations, comply with

Steps in Green Banking
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From the empirical study, it is found that following are some of the steps that can be
taken for going green in banking

1. Go Online:- Online banking is the developing concept in young and corporate India, Oniine
banking helps in additional conservation of energy and natural resources. Online Banking
includes: a. Paying bills online, b. Remote deposit, ¢. Online fund transfers and d. Online
statements. It creates savings from less paper, less energy, and less expenditure of natural
resources from banking activities. Customers can save money be avoiding late payments of fees
and save time by avoiding standing to queues and paying the bill from home online.

2. Use Green Checking Accounts:- Customers can check their accounts on ATM or special
touch screens in the banks. This can be called as green checking of account. Using a green
checking account helps the environment by utilizing more online banking services including
onlme bill payment, debit cards, and online statements. Banks should promote green checking by
giving some incentives to customers by giving higher rate of interests, waiver or discount in fees
ete,

3. Use Green Loans for Home Improvements:- The Ministry of Non-renewable Resource in
association with some nationalized and scheduled banks undertook an initiative to go green by
paying low interest loans to the customers who would like to buy solar equipments. The rate of
interest is as low as 4% p.a. Before you undertake a major home improvement project, study if
the project can be done in an eco-friendly manner and if you might qualify for a green loan from
a bank Green loan are perfect for energy-saving project around the house. The new Green Home
Loan Scheme from SBI, for instance, will support environmentally friendly residential projects
and offer various concessions. These loans will be sanctioned for projects rated by the Indian
Green Building Council (IGBC) and offer several financial benefits -a 5 percent concession in
margin, 0.25 percent concession in interest rate and processing fee waiver

4. Power Savings Equipments:- Banks can directly contribute to controlling climate change
and as an initial step they intend to start a campaign to replace all fused GSL bulbs, in all owned
premises offices and residential. Banks can also make a feasibility study to make rain water
harvesting mandatory in all the Bank™s owned premises.

5. Use Green Credit Cards:- Some of the banks introduced Green Credit Card. The benefit of

using a green credit card is that banks will donate funds to an environment-friendly non-profit
organization from every rupee yon spend on your credit card to a worthwhile cause of
environment protection,
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6. Save Paper:- Bank should purchase recycled paper products with the highest post-consumer
waste content possible. This includes monthly statements, brochures, ATM receipts, annual
reports, newsletters, copy paper, envelopes etc. Whenever available, vegetable-based inks are
used instcad of less environmentally friendly oil-based inks.

7. Use of Solar and Wind Energy:- Using solar and wind energy is one of the noble cause for

going green. State Bank of India (SBI) has become the first bank in the country to venture into
generation of green power by installing windmills for captive use. As part of its green banking
initiative, SBI has installed 10 windmills with an aggregate capacity of 15 MW in the states of
Tamil Nadu, Maharashtra and Gujarat.

8. Mobile Banking:- Mobile banking is tricky. On the one hand, it is great to have the ability to
check balances, transfer funds or pay bills from you phone. One the other hand, it saves time and
encrgy of the customers. It also helps in reducing use of energy and paper of the bank. Most of
the Indian banks introduced this paper-less facility,

Ideal Benefits of Green Banking

1. Basically Ethical (Green) banking avoids as much paper work as possible and rely on
Online/electronic transactions for processing so that you get green credit cards and green
mortgages. Less paperwork means less cutting of trees.

2. Creating awareness to business people about environmental and social responsibility enabling
them to do a environmental friendly business practice.

3. Green (Ethical) banks adopt and implement environmental standards for lending, which
benefit our future generations.

4. When you are awarded with a loan, the interest of that loan is comparatively less with normal
banks because ethical banks give more importance to environmental friendly factors - ecological
gains. Natural resources conservation is also one of the underlying principles in a green bank
while assessing capital/operating loans to extractin g/industrial business sector.

5. Green banks gives more importance to environmental friendly factors like ecological gains
thus interest on loan is comparatively less.

6. Free electronic bill payment services.

7. Online account opening form for opening green account.

8. Cash back will be credited to all new customers, opening “green accounts”,

Suggestions

1. Set up separate green banking department in bank for effective implementation of green
initiative,

2. To give concessions for online banking and mobile banking users, card based payments.
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3. To conduct training program for customers to use online banking and mobile banking users.
This  will build confidence among them.

4. To create awareness among businessman about environmental issues and encourage them for
undertaking eco-friendly practices.

5. Reduce cyber-crimes and ensure the customers regarding safe online banking and card based

transaction,
Conclusion:

India today has the opportunity to grow in a manner that moderates the costs of
environmental degradation, and this, in turn, presents a vast range of opportunities for India’s
financial sector. Green banking refers to the initiatives taken by banks to encourage
environment-friendly investment. Green banking as a concept Is a proactive and smart way of
thinking towards future sustainability, It is very important for the banks to be pro-active and
accelerate the rate of the growth of the economy. As there is a continuous change in the
environmental factors leading the banks face intense corpetition in the global market. Banks
needs to apply morality of sustainability and responsibility to their business model, strategy and
formulation for products and services, operations and financing activities and become stronger.
By adopting the environmental factors in their lending activities banks can recover the return
from their investments and make the polluting industries become environment-friendly. These
are the major information about Green Banking in India.
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Women's Self Help Group and Women's Empowerment

Mangesh Kacharu Shirsath
Department of Commerce, Asst. Professor
Adv. B. D. HambardeMahavidyalaya, AshtiTq. Ashti Dist. Beed, (MS)
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Abstract:
Women's empowerment through Women's Savings Group has now become a Jorm of movement,

Women's empowerment has made a significant contribution to many social causes. Given the usefulness
of their work, the government has decided to accelerate this movement. The existence of women's rights
has been created through the Self Help Group. General movement Lounge Women are made self-relian:,
They have found a way to generate income by starting an entrepreneurial business through employment.
Through this savings group, women below poverty line are raising their income from their own Jamilies.
The number of women who have been organized through this is very large,

Introduction :

This structure is known as self help group, as the savings group is a social and economic
enterprise that understands the process together. The group is given a unique name. A savings group is
groups that come together for a fixed time deposit. To promote the social and economic status of womer,
the savings group is run by the government. General movementLounge Due to the women working
together and the process of transparent cooperation, there has been a lgt of entrepreneurship among
women. Many types of industries have been born due to the movement of savings groups. In this district,
groups have been set up in every district and taluka of Maharashtra, from rural and urban areas. This
group does not discriminate against women or men. At least 2 or a maximum of 20 are created as such. In
this, each member of each group deposits a certain amount in the group as savings during the stipulated

+ period. This period is once a week or once a monlfhl. This amount is credited to the members of the

savings group as a loan. Members are expected to repay the loan to the savings group on a weekly basis.
Since the savings group is based on democratic principles, each member has the same authority and all
members of the savings group decide on their debt and repayment. As the village runs from the rural
areas, a subsidy of Rs 10,000 is provided for the self-employment by the Project Director, District Rural
Development Mechanism and Group Development Officer (PanchayatSamiti) in the Village Self-
Employment Scheme of the rural poor. ‘

Definition of Women Self Help Group:

Although the Seif Help Group is a movement to solve financial problems, there are various social
activities being done at village level by the Self Help Group. Therefore, from the standpoint of economic
and social development, the self-help group has played an important role. The definition of a self-help
group is as follows,

"Self-heip groups are called for organizing business with a debt and organizing it in a democratic
way by utilizing savings by utilizing savings by utilizing savings for women from 10 to 20 women with
equal needs and regional social equality "

Importance of Women Self Help Group:

In 1992, with the help of NABARD, Self Help Group (SHG) started to become the leading
movement in the world. NABARD Is helping self-help groups, women are financially independent, but
their social and political participation seems to be on the rise. The self help group is developing the
country and thereby helping in increasing the national income of the country.

Chula and child is the unwritten rule of our society that is the spirit of women. By breaking these
rules, millions of women in the state have started moving towards savings, financial independence and
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progress through savings groups. These women who seek to shape not only the financial but also the
future of the society have gained self-esteem in the society. These women are being a guide to other
women in the community. The Women's Savings Group is not just a scheme but a revolutionary
movement of women empowerment. Self-help groups have created awareness among women about
organizational strength and social development. With the objective of empowering women from Self Help
Group, the state government started Women's Empowerment and Empowerment Policy in 1994, Women's
empowerment is launched in Bangladesh by Dr. Yunus Mohammed, the pioneer of women's self-help
group movement. The movement has now successfully running in the villages and towns in Maharashtra.
The rural economy is strengthening due to some savings groups. Communication skills, time planning,
economics, sense of responsibility, risk acceptance, the inherent qualities of women are the art of
handling situations, their ability to succeed, leadership qualities, work ethic, smart behavior, By using
these qualities, women in the savings group are proving their talent. The goal of saving groups is not just
to save money, but to get their hands on work. The savinggroups have created a lot of confidence among
women. Self-employment is motivated along with the habit of saving. Today, women with equal grades
and children have come into contact with the outside world through savings group. Women have started
many industries and businesses, The government is also trying to get the product produced by these
women.

There is a lot of unutilized workforce in women power. There are many instances in the society
that great constructive works will emerge if a woman is utilized. Women of many places have proved this
through savings groups. For many years, the dream of fulfillment through the dream savings group is
reflected on the faces of women in the savings group. Through the savings group, the responsibility of
living beyond has been inspired. Financial transactions are understood. Practical knowledge is increasing,
They have begun to help each other. As a result of saving habits, they successfully plan for various needs
as well as future needs. All this was achieved through the revolution of the davings group alone.

women who have come together through Savings Group have bought and rented earthworms,
farming and farming industries, cottage industries, collecﬁi}e farming, poultry, goat and buffalo farming,
turmeric polishing machines, agricultural goods, g‘i:(_}c.?ryﬁzétonjes, general stores, vegetable sales centers,
During the festive season, they do catering for household items, cotton materials for wedding work, home
decor, show piece, cloth rugs, jeans bugs manufacturing, beauty parlor, nursery, computer lab have been
implemented. Savings group is a boon for women empowerment. This showed the importance of financial
savings. Organizational power is created among women. Women are moving towards self-employment. It
is said that once in every one’s life opportunity comes. We need to benefit opportunity. Taking advantage
women's savings group, many women in thestate are developing their community and themselves.

Research Hypothesis: i
1) The following assumptions are considered as standard for the research article.
2) Women Self-Help Group has given employment and opportunities to women.
3) Women's self-help savings groups have increased the income of women.
4) There is Social development due to the work of women self help groups.

Issues of Women Savings Groups:
The issues of women saving groups are as follows.
1) There are difficulties in setting up women’s savings group. Women’s did not take interest in
forming self-help groups. So explains them about the necessity of self-help group’s waste of time.
2) Women members of the group are divided into different groups. Those differences are difficult to
overcome,
3) Various government schemes do not reach up to women so many women cannct avail the
schemes of govt.
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4) If women in the group are illiterate, it is impossible to make financial records, Transaction in
banks is difficuls.

5) Women in the women's savings group do not receive much training in the rural areas, this create
as problems for starting an entrepreneurial business.

6) Women face many problems in government, family, society and savings groups.

7) Women in the savings group do not get any support for development, except guidance from the
officers.

Measures:
The following measures are suggested the problems faced by women self-help groups.

1) There is a need for awareness among women about savings groups.

When starting a self help group, women do not know exactly what a savings group is. As a result,
there are difficulties in setting up a savings group, so it is important tg”inform the women about the
importance and need of savings as well as how we can help ourselves with our own money. Therefore, the
misconceptions about savings groups among women will be cleared and awareness will be raised among
them.

2) To promote mutual cooperation within the group.

There may be differences in opinion on how 10 to 20 women from different families come
together in the Self Help Group. Therefore, there should be a program to reduce the differences among
the women in the savings group so that mutual cooperation and exchange of ideas can be made.

3) To spread the information of government schemes to the grassroots.

The government has introduced various schemes for women, but the women are not aware about
those schiemes, as a result, those schemes cannot be benefited by the women. Therefore government
should create mechanismto reach at the grassroots,

4) Adequate information should be providéd by the bank. '

Most women in the Self Help Gr'c':up‘ are unedncated. They have little knowledge of bank
transaction, accounting practices. Therefore, such illiterate women groups should be guided by bank
officials from time to time.

5) Provide information about financial transactions.

Organize seminars and workshops for women in Self Help Groups. Women in the savings group
should have the opportunity to show their inbomn qualities. For this, seminars, workshops, meetings
should be organized for the women in the self-help group.

6) Reduce discrimination,

Governmentis abolishing discrimination by giving subsidizing women's self-help groups.
Government subsidy is given to poverty line groups. Government aims to develop both types of women.
There is no discrimination against women below poverty line and women saving groups.

Conclusion:
There are number of problems with women's savings groups, there is big contribution to

economic development through women's savings groups. From this following conclusions are made.

1) Savings group movement in India is growing tremendously. At the same time, the movement has
reached at urban and rural areas. This movement shows that poverty is declining.

2) Self-help groups are trained in setting up women self-help groups because of the involvement of
government, NGOs, NABARD, etc. Therefore, the beneficiaries appear to run the business
successfully. As a result, beneficiaries appear to be capable women.

3) Loans and grants are given to women savings groups under Swarnjayanti Village Self
Employment Scheme. In the meantime, members of the women's savings group have started their
business together. Due to this, women’s of the group are being developed and employment rate
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5)
6)
7
8)

Self-help groups include social awareness, awareness about health of working women in the Self
Help Group, participation in gram-sabha, nutrition, and information on government schemes,
family welfare, pulse polio campaign, personal home and campus hygiene.

Savings group has created a tendency to save women,

Women Savings Group has created awareness among women about their rights.

Women Savings Group has made women economically independent.

Women Savings Group is developing leadership qualities in women.

Reference:
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Strategies for Evaluating Teaéh_ing (_')u lity

Dr. Mangesh Shirsath
(Assistant Professor)
Department of Commerce
Adv. B. D, Hambarde College, Ashti MS)
email. mangeshshirsath2@gmail.com

Introduction:

the exact results of ¢xaminations; also jt may be difficult to measure as opinions, attitudes and
perceptions. The evaluation of teaching activity is understood fo be an internal evaluation that the
university carries out on jts teaching staff to guarantee that teaching objectives are met. This
evaluation is based on a desire to engender an organizational culture based principaily on dedication
and its members' accomplishments. In the process of assurance and improvement in the quality of
teaching, the Valencia University of Technology in Spain, decided to participate in DOCENTIA
(Support Program for the Evaluation of Teaching Activity) of the National Agency of the Evaluation
of Quality and Accreditation, The fruit of this participation is the model developed by the UPV for
the evaluation of the teachj ng staff's activities, It considers the planning, development and results of

teaching, encompassing all the UPV’s teaching staff, with an obligatory character and annual
periodicity.

Meaning of Educational Eva luation:

£0€s on.

Strategies for Evaluating Teaching Quality:
With regards to in-service teacher évaluation, Borg (2018) identifies 2 number of teacher
evaluation Strategies that are described in the literature, utilizing multiple sources of evidence and

which have beep adapted to varying degrees in different contexts around the world:
» Classroom observations

» Teacher portfolios

» Student evaluation of the teacher
» Student learp ing outcomes

» Teacher self-evaluation
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» Teacher tests (e.g. of subject knowledge)
. Professional conversations
» Peer evaluation
»- Parent feedback

According to available documentation and the insights shared by our educational specialists
and teachers in the focus groups, three evaluation instruments feature most prominently within the
government sector in India: classroom observations, self-assessment and — most recently —
measurement against student learning outcomes. However, more localized teacher development
initiatives, often run in partnership with non-government organizations or teacher development
agencies, are likely to use a wider range of evaluation strategies to improve teacher performance
including teacher portfolios, professional conversations and peer evahation.

Ideal Features of Evaluation Systems in Existing National-Level Tools:

So far in this section we have documented the ideal features of a teacher assessment
system that the educational specialists and the teacher focus groups outlined. Table 1 above
illustrates whether or not these ideals are represented in the three models outlined in Section 3:
ADEPTS, PINDICS and Shalala Siddhi. It should be highlighted that the extent to which these
models exemplify these ideals is variable. The analysis illustrated in Table 1 establishes that some of
the ideals espoused by teachers.

S e T I

Table 1

Areas for Development to Facilitate an Effective System of Teacher Evaluation in India ]
Thinking Knowledge and skills Aciion
Understanding of Valuing the multi-faceted Acting on feedback .
roles and nature of the education
responsibilities ecosystem
Inclusive attitudes Exposure to different Active engagement with peers
towards assessment or evaluation | (communities of practice)
the child — holistic | models

Teachers andl .

demiocratic
Appreciation of why | Skills for acceptingand | Active pursuit of professional
and giving constructive development opportunities
how evaluation feedback
processes Confidence to judge the | Regular and structured N
will help them (and quality of their own work | reflection
their
learners)

Conclusion:

A teacher’s role encompasses a wide range of skills and this also needs to be captured in the
evaluation process and valued within the education system. The practical adaptation of the proposed
procedure for evaluating the teaching process in the College and the new approach of mechanism to
determine the distribution of tasks and responsibilities ensures that the principles of continuity and
follow-up with the objective of continuous development and improvement of the teaching process,
and guarantees achievement the best and efficient results of evaluating process.

References;

1. International standard, the central secretariat of ISO. 2005. Geneva, Switzerland, issued
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HISTORY OF OLD INDIAN CURRENCY

Dr. Mangesh Shirsath

Department of Commerce Adv. B. D. Hambarde Mahavidyalaya, Ashti

While digging or digging an old castle somewhere, a pot of ancient coins was
suddenly found and people flocked (o see it. Coins of that period are among the most important tools
in the study of history. Historical coins can talk about many aspects like economic exchange, trade-
prosperity, prosperity, decline, technological advancement, political system, philosophy, religious
ideas, crafts, etc. Coins help to understand the names of kings, their order, their time, the locations of
kingdoms, their boundaries. The weight, size, type, metal, text of the coin, pictures, symbols, face
value of the coin, its mint are all important. Birth of Indian coins etc. C. the East is considered to be in
the 6 ™ century. Punch Marked Coins are the oldest Indian coins. Indian coins have a long tradition of
2600 years. There was no currency in prehistoric times. He was not needed. But there was some
barter. Generally, during the Neolithic Age, animals were considered as a means of buying and

selling. Cows were the main medium of exchange. Like cows, grains, coconuts, tobacco, knives,
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beads, conch shells were also used as medium of exchange. But there were problems with using grain
and cows as exchanges. E.g. there will be one cow for two kilos of grain; So it was not possible to
give and take half a cow for one kg of grain. Durable metals were introduced as the grains were
perishable. Metal hooks, rings, balls, ornaments, etc. began to be used. Over time, pieces of metal of
certain sizes and weights were marked to ensure their weight, purity, and value. Later, the king
himself started tearing down the pieces of metal with this sign. They are called ‘coins'.

Looking at Indian coins, one has a long history of innumerable powers and their times. Until
independence, India never had a monopoly. During the reign of Aurangzeb, the Mughal Empire was
in turmoil. However, the coin he started was circulating all over the country till 1857 after him. From
Akbar to the last emperor Bahadur Shah Jaff, 25 self-proclaimed Mughal emperors were declared.
Most of them had coins. At that time, there were Mughal tanks in about 200 places in India. The
British had power in India, but only one-third of the power was exercised directly. Two-thirds of the
power was exercised by different regimes under the British umbrella, That is why there is diversity in
Indian coins.

The first coins were minted in India 2600 years ago by Kashi, Magadha, Gandhara, Panchal,
Kalinga etc. Known as Aahat or Punch Marked Coins, these coins were mainly made of silver in
various shapes like square, round, oval. She was rough, but weighed the same, Such coins have been
found from the Sunderbans in West Bengal to Kabul and to Coimbatore in the south. There are 300
different types. There are human figures, animals, birds, weapons, signs from trees to moon and sun,
pictures are inscribed on it. Etc. C. During the reign of Maurya in the 4th and 3rd centuries AD, he
started by coining five symbols along with silver and copper coins. Instead of stamping coins, they
poured metal juice into the mold and began to toss it. The oldest carvings are squares and round coins.
C. Takshashila from the time of Emperor Ashoka in the 4th century BC was found here. There are
symbols on one side of the coin like Buddha, Bodhi tree, Swastika. Using two molds, Panchala started
drawing symbols on both sides of the coin. Gandhara brought elegance to it. Indo-Greeks were the
first to use scripts and letters on coins with a pair of symbols. About 39 Indo-Greek kings and two
queens ruled over northwestern India. So ete. In the first century AD, the Kushans minted the first
gold coins along with silver and copper. These Kushans are native to the border areas of China. They
were chased away by the Huns. The Kushans were followed by Saka and Palav. But the Kushans
defeated the Sakas and the Palwas and settled in Afghanistan and Kashmir. The Kushans used the
Sanskrit language on coins, The coins of Kausambi, Ayodhya and Mathura in the third century AD
have Brahmi inscriptions. Gold coins minted by the Guptas during this period show precision and
variety.

Rani Kumari Devi appears with him on the coins minted by Chandragupta. On
Samudragupta's coins, there are various postures like Ashwamedha, ax in hand, harp playing while
hunting. Kshatriya coins are also ancient. This Kshatrap is originally from Persia, In West India The
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Kshatriyas ruled from the first century BC to the end of the fourth century AD. The Pandya, Chola
and Chera dynasties ruled in the south, While the Maurya dynasty was going to Astala, the Satvahana
dynasty was emerging in the south. He etc. C. East 225 to etc. C. 225 ruled for 450 years. The
Satavahanas minted silver and copper as well as glass coins. Etc. In the 8th century AD, Badami
Chalukya and Kanchi Palaj were ruling in the south. Rashtrakutas came aside from the Chalukyas. In
the 9th century, the Rajput dynasty of Gurjar, Pratihar, Chandela, Solanki and Chauhan came to
power in Central India. Mohammad Ghori, who defeated Prithviraj Chanhan. C. After his death in
1206, power passed to Qutbuddin Aibak. From then until 1857, there were only Muslim rulers on the
throne of Delhi for about 650 years,

During the reign of the Sultans of Delhi, the gods and beasts of earlier times disappeared on
coins. The script also changed. Mohammad Ghazni's coins are used in Arabic on one side and
Sanskrit in Devanagari on the other. Coins contained verses from the Quran. The names of caliphs
and sultans began to appear. At that time most of the coins were copper. A little silver. The most
famous is Tanka. This was removed by Htumish. Jeetal was a small coin. 1 stitch of 48 wins. After
Dtumish, his daughter Razia Sultan came to the kingdom. She is the only woman to sit on the throne
of Delhi. Allauddin Khilji removed the names of the caliphs on the coins. He was the one who spread
the gold for trade. Allauddin refers to himself as ‘Alexander IT' on his coins, Everyone knows that
Muhammad bin Tughlaq experimented with copper coins instead of gold coins. He introduced coins
of very good quality, artistic script. The gold of Vijayanagar as well as the coins of Bahamani, Yadav
and Farooqi are similarly ancient. Coins diversified during the Mughal period. He maintained the
quality of the coins. Sher Shah Suri made great changes in coins. He increased the weight of silver
and copper coins. Divide the copper coin into 1/2, 1/4, 1/8, 1/16. The copper coin was called a price,
while the silver coin was called a rupee. Silver is called Roop' in Sanskrit, So this is a silver rupee.
This is the word that is known as our currency today. During the Mughal period, there was one flower
of 9 rupees. 5 Mohoras also had coins. Akbar’s coins were varied. On it were the names of the king,
Tanksali, Hijri Sun, Kalima, the names of the four caliphs, the blessings sought by God; But there
were also Hindu deities on some of the coins. J ahangir had drawn 12 coins of 12 zodiac si gns. It was
Jahangir who made a huge 12 kg seal from 1000 gold seals at Agra. This is the largest coin in the
world, He had prepared five such pieces to give to ambassadors of different countries. He also minted
coins of 500, 200, 100 pieces. He started writing poetry on coins. So Aurangzeb removed the religious
things on the coins and introduced the Tanguage of business,

Adilshah's silver coin, like a pin to be stuck in women's hair, was made in Lar in Persia, hence
the name 'Larry’. In the eastern half of the Shiva period in Maharashtra, the expansion of the Marathas
was more in the Konkan region. ‘Larry’ is also a silver coin in circulation. That js why gold coins like
'Hon', silver 'Lari' and copper Shivrai' are found during Shiva period. During the Shiva period, local

goldsmiths licensed goldsmiths to remove coins of a certain weight and fertility. He used to get 1 lari
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for every 100 lari and 5 lari for 1 mana copper coin. After the death of Aurangzeb, Peshwa Balaji
Vishwanath, with the help of the Sayyid brothers of the Mughal court, got the recognition of the
Marathi kingdom from the Mughal emperor in 1719, With this recognition, the Marathi state became
the symbol of the Mughals. The coins minted in Persian along with the titles of the Mughal emperors
of Maharashtra began to be minted. The coins of this period do not bear the name of Chhatrapati
Shahu or Peshwa, who acknowledged the nominal dominance of the Mughal emperor. 117 tanksali of
Marathas are known. Some of these tanks date back to the time of Akbar. But in the meanwhile they
were closed. The Marathas dropped the rupee coin in various mints. But as a result, the purity of the
coin began to fluctuate.

There were two types of tanks, private and government. They used to inherit coins. Such a
landlord was called "Potdar'. The government used to provide raw materials for the tankasali. Coins
that did not have the text clearly visible were made of silver. There were blacksmiths, goldsmiths,
potters, spearmen, ticklers and sealers in the tankasali. Even then there were counterfeiters, Calling a
fake rupee 'gray rupee’. The moneylenders from the region around the Peshwa kingdom would take
the pure metal coins from the Peshwa region to their province and melt them and bring them back to
the area by minting new low weight, low purity coins. It benefited them a lot. Etc. C. In 1818, the
Maratha rule came to an end. When the British conquered the Marathi state, 994 types of gold and
silver coins were in circulation in India. The East India Company conquered almost the whole of India
between 1757 and 1856, and the British currency, the money, the rupee, came into circulation, But in
Goa, Div-Daman, the Portuguese ruled till 1961. There, his leg, the rupee, was in circulation. In
December 1961, Indian troops liberated Goa from Portuguese rule. In the 17th century, Dutch,
English and French came to India. The Danes settled in Travancore in 1620. He ruled there till 1845,
His coin was in circulation there. In 1847, they sold their colony to the British East India Company,
while the Dutch ceded Nagapattam in 1784, Tuticorin in 1795, Cochin in 1814 and Calicut in 1824,
Until then, their coins were in circulation there. There were French colonies at Chandranagar, Karikal,
Mahe, Yanam and Pondicherry. After India became independent, the French held a referendum on
joining India. After the people voted for India, France ceded the territory to India,

The Peshwa period was not a country-like currency like the British period. In the 18th
century, the Maratha kingdom had spread all over India, As a result, various currencies from various
provinces, especially from the north, came to Maharashtra through looting, ransom, gifts, trade, etc.
The value of the metal in the coin was its value. But the value of metal in different coins varied from
place to place. Therefore, the purity of the metal in the coin was checked for the exchange rate of the
currency. For this, they used to look at the metal inside by rubbing the ear on the side of the coin or by
making a small hole in the coin. Also, coins were tested using acid. Once the test is done, the seraphs
will put their marks on it. But in the future, if they go to a different province, the seraphs there will

make their mark. As the coin began to be examined step by step, its appearance deteriorated. Many
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holes were drilled in it, reducing its value. Therefore, the East India Company issued a proclamation
in 1818 banning the stamping of its coins so that no one should have any doubts about the weight of
the coins and the coins should remain in circvlation easily. According to this law, the rupee of
William I'V and the share value of the rupee were deciared as the legal tender of the British in India.
The internal and face value of this rupee was kept the same. This is also called the silver method, The
price of the new gold piece was fixed at Rs. However, fluctuations in the prices of these two metals in
the market made it impossible for the company to maintain the coinage of these two metals. So the
company adopted a monolithic method and kept only silver coins in circulation and introduced new
coins like 1/2 bring, 1/4 bring, 1/12 bring copper along with silver.

There are two types of coins in Queen Victoria's career. Coins of the East India Company and
coins after the transfer of power from the Company to the British Parliament on November 1, 1858!
Although this independence took place in 1858, the name of the East India Company was removed
from coins from 1862. The coins minted between 1862 and 1876 refer to the Queen as 'Victoria
Queen', and the coins minted between 1877 and 1901 as 'Victoria Empress’. During the reign of
Queen Victoria, institutions like Alwar, Bikaner, Dhar, Devas etc. minted coins in the name of the
Queen to sustain their existence. The coins of Chitrakoot-Udaipur bear the inscription ‘Dosti London'
(Friendship with London), while the coins of Jodhpur bear the inscription ‘Victoria' as 'Shri Mataji'.
When India gained independence, there were over 600 institutions in India. 125 of them had their own
coins. Awadh was the copper plate of Hyderabad and the gold ashrafi. Kutch, Bhavnagar, Porbandar
had silver coins, copper dhinglo, dokdo, tambio coins, while Mysore pagoda was famous.

After Queen Victoria, coins were minted in the name of Edward VII between 1901 and 1910.
Edward was uncrowned on these coins. The Indians considered these coins to be ‘Bodakya Rajacha
Rupaya'. Edward is crowned on the 1910 rupee and one brought. Coins were minted in the name of
George V between 1910 and 1936. The govermment suddenly had to stop the production of George
V's 1911 rupee. The fifth on this rupee was an elephant on George's robe. But becanse of the small
size of his trunk and legs, he looked like a pig. Considering the importance of public sentiment, the
rupee was stopped immediately. 94 lakh ceins of this rupee were struck. Of this, seven lakh coins
were in circulation. The remaining 87 lakh coins were minted and the revised coins were minted in
1912.

Coins were minted in the name of George VI between 1936 and 1947, The amount of silver in
the post-1940 coinage of George VI was brought to the fore. After the independence of India, between
Angust 1947 and March 1950, the Forzen Dates coins of 1947 were minted from the Indian Mint. In
1950, the rupee of the Republic of India was introduced. Until then, coins of George VI were in
circulation. At that time 1 paisa of 4 paise and 1 rupee of 16 paise (64 paise) were exchanged. In
1957, India adopted the decimal system and the 100 new paise became 1 rupee,

References:
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Impact of Corona and
Ltockdown on Agriculture in
Maharashtra

Dr. Mangesh Kacharu Shirsath
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1) Introduction

The Lockdown imposed in the country
from March 22, 2020 to May 2021 has adversely
affected the economy of rural India. This has
hit the employment of many. In rural areas, the
plight of people with a stomach ache is far from
over. Most of the employment in the country is
related to agriculture. This means that half of
the existing workforce in the country is working
in agriculture and agriculture-related sectors
alone. Producers of perishable crops like fruits,
vegetables and flowers have lost money. Their
goods do not rise. They have to sell the goods
at hand to KavadimolBhav. Brokers or brokers
are taking advantage of this situation. Had it
been for the Corona-free situation, these same
farmers would have earned millions from agri-
culture. Due to the lack of transportation, even
the [aborers who work on the farm have to sit
idly by. Work under the Mahatma Gandhi Na-
tional Rural Employment Guarantee Scheme
(MNREGS) is also stalled.

The tribal people have suffered the most
from the ban. This is because the tribal people
are among the most vulnerable communities in
terms of food and nutrition security. In addition
to forest produicts, the two main occupations of
the tribal people are collecting leopard leaves
and plucking moha flowers. They get a lot of
income from it. However, due to the ban, the

tribals in Odisha have to bear the brunt. Be-
cause no agent has come to Yeinasa to take
Moha flowers and Tendu leaves from them and
the local markets are also closed.

In rural India, borrowing is 2 common
practice. It is repaid by borrowing from a large
lender at a high interest rate. There are signs
that similar loans will be used to overcome the
situation. It is reported that lenders are giving
foans to farmers at 24%. Even the poorest farm-
ers are taking loans on the promise of repaying
these loans after the harvest season. However,
as perishable goods are not available in the
market, they are being sold in the local market
at inflated prices, which has resulted in finan-
cial losses to the farmers and large installments
of loans taken.As long as the corona continues,
the two paths of social distance and hand wash-
ing will have to be followed. Some initiatives
are expected to be implemented voluntarity by
the state governments. State governments have
an impaortant role to play in building confidence
in disadvantaged, neglected sections. Care
should be taken to ensure that more relief ac-
tivities are carried out for them (e.g. opening
the ration system to all.).

The farmer who sustains the system, the
country’s economic dollar, is helpless. Basically,
prices of agricultural commodities are not based
on cost of production. Hundreds of crops are
lying in the fields. If it is broken, where to sell
it? How to pay the wages of the laborers? How
to repay the loan? There are many such
questions.Dahi, Buttermilk, Lassi, Paneer,
Amrakhand, Shrikhand are in great demand dur-
ing March, April and May. The shutdown cooled
the hotel business. The tea stalls remained
closed. Milk powder companies remained closed
without workers, So the dairies started reduc-
ing the collection.

Prime Minister has imposed a nationwide
jockdown from March 22 to prevent the spread
of the global corona. This had a direct impact
on the agricultural sector acrass the country. In
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ing delays in getting seeds to farmers in the cor com-
ing kharif season as packaging of produced
seeds is currently closed in many places due to
lockdown to curb the spread of Corona virus.
The industry has generated thousands of jobs
in the state with a turnover of lakhs of crores.
There is also a large number of people who in-
directly depend on this industry. The lockdown,
which was carried out to prevent the spread of
the corona virus, has disrupted the annual kharif
season planning by seed companies. Seeds are
supplied to all agricultural centers in the month
of May in connection with the kharif season.
However, due to the packaging delay in the
lockdown situation, there will be a big rush of
seed growers after the lockdown. Seed compa-
nies also produce new varieties of different
Crops every year.

The seed industry in Jalna district, which
has come to be known as the Pandhari of seeds,
is also likely to be hit by the Corona backdrop.
Seed industry is expecting delays in getting
seeds to farmers in the coming kharif season
as packaging of produced seeds is currently
closed in many places due to lockdown to curb
the spread of Corona virus. Jalna district is
known all over the country as an industrial city.
The industry has generated thousands of jobs
in the state with a turnover of lakhs of crores.
There is also a targe number of people who in-
directly depend on this industry. There are sev-
eral major seed companies in the district.

V) Seeds likely to be black marketed during
lockdown

‘Every year new varieties of different
crops are produced by seed companies. This
year too such varieties have been produced.
Farmers could not be informed about the new
varieties as it was locked down at the time of
its release. In April, seed companies are busy
supplying demand from sellers. However, due
totockdown, manpower and transportation have
been disrupted and packing and supply of seeds
has come to 3 standstill. Therefore, the possi-
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bility of black market of seeds in the coming
period cannot be ruled aut.

Conclusion
If we want to strengthen India’s

ecanomy, we have to make agriculture a busi-
ness. We need to break away from traditional
agriculture and increase investment in agricui-
ture to turn ta modernity, only then can we over-
come the economic crisis caused by this corona.
The Corona is currently facing major challenges
in the industry and supply chain, but it has also
underlined the importance of food security in
the country. The lockdown of the corona virus
has now become a major concern in rural ar-
eas. Once the situation worsens, commodity
prices will rise in the retail market, which could

henefit producers.
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Introduction:

The world nas been ravage:d oy the 1o-
onavirus ity arging, effects, spread, symotoms,
and methods of defense are widely discussed
and debated, and everyone seems to te stand-
INg up to this common enemy. The doctor’s ogin-
i0n also changes the eating habits, whether i
Is necessary 10 use a mask or not. The general
public, however, seems to be more confused and
frightened in their daily dealings. The actuat
corona virus is not new. SARS, which occurreda

few years ago, was alsc a form of corona. How-

ever, the spread of a new virus called COVID-15
has overcome all this and caused a stir in the
world. Shortly after its first discovery in China's
Wuhanprovince, its influence spread worldwide.
The corona virus suddenly Invaded the warid,
causing fear, instability, anxiety, insecurity, and
death. Nearly 180 countries have fled undee the
shadow of this death. it is important to think
seriousty about the political, econamic, social,
cultural and psychological consequences of ths
- £Qrona.

 Agcording 1o the IME, this will be the big:
gest recession in the economy in the last 100
years. The cuerent calamity is of two kinds. Many
experts, such as Ruchis Sharma, are of the opin
jor that of the Corona is not restraned soon,
the Great Recession of 2008 ¢ouid feltow Yhe
Gregl Depression of 1929 was @y catastraphic
for the world @conomy as it was tos the {ieat
Depressiun. Thera s a difterence betweaen eqo-

(IR FRE impactFactor 7.940 (UIF)
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ernment should run iscal policy, in which the

nomic slow-down, recession and depression. If

your GDP growth rate slows down (for example,
from 8% to 7.5% or 6%), it is called economic
slow-down. But when the country’s GDP growth
rate is negative - that is, the GDP goes down
sharply and it lasts for 6 months, it is called a
‘recession’. Depression is the worst phase of
economic slow-down, recession! If the GDP
growth rate is below -10% or more for 3consecu-
tive years, then that period should be consid-
ered as depression. The worst period of depres-
sion came in 1929 and lasted for almost 10
years. At that time, the world’s GDP growthrate
was -15%. In most countries, the unemployment
rate ranged from 25% to 30%. Never before has
there been such a bad situation in the world.
According to many economists, the corona will
cause the world to become like the Great De-
pression of 1929. At the time of the Great De-
pression, the United States had 25% unemploy-
ment. Today, 33% of Americans are unemployed.
At present, India has 24% unemployment and
the need for semi-unemployment is negligible.
People’s work has also come to a standstill as
all transactions and everything is stalled at
present. But the recession of 1929 or 2008 was
different. There was no demand for goods as
people did not have money at that time. Entre-
preneurs used to say, “We don’t consume the
same goods that are in the market, so what else
to produce?” And then the factories would close
down. Unemployment would rise again, people’s
purchasing power and therefore demand for
goods would decrease and the vicious cycle of
recession would continue. In this way, it is a ‘de-
mand’ disaster. But now the tragedy is differ-
ent. Along with demand, supply has also come
to a standstill. Now not only big industries, but
~ also small industries are in huge crisis.
fnthe past, when there was a recession,
there were two ways to get out of the reces-
sion, monetary policy and fiscal policy; RBI Mon-
etary policy should be run with measures to re-

T duce interest rates, repo rate, while the 2OV-

government spends through schemes like
MGNREGA. Bank interestrates were reducedas
per monetary policy; So the consumer wiil spend
more money on [oans to buy houses, cars, TVs
otc. and this will increase the demand in the
market. Due to these reduced interest rates, - .
entrepreneurs will also start factories / indus-
tries by taking out more loans and increase pro-
duction / employment, thus increasing purchas-
ing power / demand. It was also argued that
even if government spending increases as per
fiscal policy, employment will increase and so
will purchasing power and demand for goods.
In both cases there is a complete digestive tract.

It is unknown at this time what he will do after
leaving the post. Corona seems to have had a
major impact on employment.

The Corona crisis will have far-reaching
consequences. This is a big blow to globaliza-
tion. Globalization has created huge
interlinkages. Each country’s dependence on
many others increased tremendously. Now the
corona has broken these linkages and these
supply chains. So, as developed nations realize
that we are too dependent on globalization, on
outsourcing, and especially on China and India,
the idea of resurfacing or anti-globalization is
gaining momentum. For example, when the call
centers in India were shut down due to the
Jockdown, the online transactions of the US
banks that depend on them came to a stand-
still. So now the idea of setting up call centers
in Oklahoma or Tennessee is going on in the
United States.

Korana has had a huge impact on nearly
150crore students in the world in the field of
education. Schools and colleges have closed and
exams have stalled. In the future, reading e-
books and studying through e-learning will in-
trease without going to schools and colleges.
But places like India will still have many limita-
tions on the use of e-learning. But the kids won't
play together anymore. This will have a very bad
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effect on young children. Corona will be fol-
lowed by tele-working and video conferencing.
Today, many industries decide Lo do ‘work from
home', but in many industries it is not possible.
Ta give an example, sports industryl Sports like
cricket, football and tennis have been canceled
or pastponed indefinitely. Many jobs depend on
it. This has disrupted the work of many people
working in the stadium, The effects on the tour-
sm industry are dire. Tourism has paralyzed air
trave! the work of air hostesses, pilots, airport
statf, hotel accommodation, restaurants, and
taxis. Something similar has happened to the
film and entertainment industry. Theaters are
Ziosed. The people who work in this place are
sitting at home. Filming has stopped. The pro-
guction process of many films has also come to
3 halt. Making a film involves not only produc-
r4, girectors and actors, but also hundreds of
neople involved in technical and other work. Now
aif these people have no work.

Indian society is not culturally homoge-
~20us. Many religious, ethnic and linguistic
groups exist here, At the same time, thereis a
izrpe disparity inthe criteria of economic viabil-
itv. I @ country with such a pluralistic social
structure, when a large number of coronais in-
fected, it becomes necessary to conduct a criti-
cal examination of that society through ‘public
censcience’. The principle of public conscience,
atong with universal beliefs, values and moral
salues, expresses respect for the civil rights of
others £xplaining the imperfections of the es-
tatiished system, not only pointing out the
“auits, but also emphasizing how brotherhood
car descend in civic life.

{n the difficult situation of Corona, the
feeting of suspicion and disrespect towards each
other was seen in the same life, so the love of
ubiic consaence’ was not seen in the citizens
of urisan and rural areas. Man-centered forgiv-
g kindness develops, along with the unselfish
senavior of that society, on the basis of how
caan huelps one another in difficult times; be-

T

cause ILis not self-centered, itis seif-centered.
such features make the public interest group-
oriented. Being group-oriented, she is compas-
sionate. It does not have the selfishness of 2
selfish, weak mind. The success of public con-
science is reflected in the selfless nature of the
citizens of that society. It is a matter of con-
science to do all kinds of help to the needy in
difficult situations.
-Social and economic consequences
Shake the economy

it is important to look at the corona from
a health point of view, but the effects of this
virus on the economy are very severe. The im-
pact of the disease on the gliobal economy is
now being felt locally. It has to be said that this
virus has brought the giobal economy to a stand-
still by disrupting the supply chain of world trade.
Corona alone has hit the global economy at a
cost of about 15 billion and will continue to grow.
The question of whether the oil war between
OPEC, Russia and the United States will benefit
other countries and reach consumers remains
unanswered. If the government decides to re-
duce the demand for oil due to the trade war
and the overall recession in these countries, it
could benefit oil importing countries like ours.
The Internet and technology have made the
world much smaller commercially. The global
turnover of IT companies providing services to
developed countries has increased to such an
extent that as soon as an industry in one coun-
try shuts down, another country is hit hard.

The country’s auto industry is also in
trouble. Lack of availability of spare parts and
raw materials for medicines coming to India from
China has adversely affected the pharmaceuti-
cal and automotive industries. Our tourism and
transport sectors are in the throes of recession.
Pilgrimages, eating places, shopping malls as
well as crowded places can be seen getting wet.
The corona has also hit the agricultural sector
hard. Demand for leafy vegetables and fruits
also declined as onion prices declined. The coun-
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